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Abstract

Campus souvenirs are a cultural product with campus communication significance and value.
They not only represent the history and culture of the school, but also act as a guide to the school’s
profound historical heritage and shoulder the task of spreading campus culture to the outside
world. The method of emotional mapping is introduced to extract representative and resonant
emotional elements on campus, and the campus IP image and campus cultural souvenirs are de-
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signed and analyzed. It better promotes the dissemination and development of campus culture,
and also provides new ideas and methods for the inheritance and innovation of campus culture.
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Flgure 1. Harvard University campus souvenir shop
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Figure 2. Xiamen University campus souvenir shop
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Figure 3. Emotion mapping process
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Figure 4. Emotional mapping translation process
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Figure S. IP image design
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Figure 6. Three views of Chen Dashi’s IP image
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Figure 7. IP image derivatives
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Figure 8. Music table lamp translation process
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Figure 9. Music table lamp renderings
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