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Abstract

Under the backdrop of economic downturn, people are constantly exploring new economic devel-
opment models. The concept of collaborative consumption, which utilizes the existing idle re-
sources for paid transfer, has emerged. In the development of the world economy, design has al-
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ways played a pivotal role. Therefore, shared design has its unique value in terms of economy,
politics, society, and ecology. This article aims to explore the value of design in the sharing econ-
omy, starting from the birth history, development direction, and significance of the sharing con-
cept. It takes existing shared office space design cases as research objects to analyze the future
development direction of shared design.
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Figure 1. Data analysis of sharing economy
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Figure 2. Jurkovi heating workshop
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Figure 3. London Second Home shared office space
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