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Abstract

Objective: The purpose of this article is to visualize and analyze 746 articles on cultural and crea-
tive design research in China National Knowledge Infrastructure (CNKI) database and “Web of
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Science Core Collection” database through bibliometric analysis, in order to explore the develop-
ment history and research hotspots in this field. Methods: CiteSpace6.3 software was used to visu-
alize the literature data and analyze the differences in the number of articles, research time, de-
velopment stages and research hotspots in the field of cultural and creative design at home and
abroad. Results: The analysis results show that both domestic and foreign research in the field of
cultural and creative design can be divided into three stages, but foreign research started earlier.
Foreign research topics are more extensive and comprehensive, while domestic research is more
concentrated and focused. In addition, it is found that the number of articles published at home
and abroad is affected by important time nodes. Conclusion: The future of cultural and creative
design research is still a research hotspot, and in order to further promote the development of the
field, it is suggested that future research should focus on interdisciplinary cooperation and com-
bine quantitative analysis and empirical research methods in order to deepen the understanding
and application of cultural and creative design.
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Figure 1. Annual trend chart of WOS, CNKI cultural and creative design research literature publication
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Table 1. Number of publications in major countries/areas

=1 FEEFRMXELATE

4 KILE L I X 4
1 142 0.69 PEOPLES R CHINA
2 17 0.14 ENGLAND
3 14 0.22 USA
4 9 0.00 SOUTH KOREA
5 7 0.21 ITALY
6 6 0.01 AUSTRALIA
7 5 0.00 JAPAN
8 4 0.01 CANADA

Table 2. Volume of major institutional issuances

T2 EBNMEAXE

He RXE GIRAES He  RXE GIRAES
1 8 PNESNIDNC S 1 2 EC JRC ISPRA Site
2 7 78 e R R 2 2 Hoseo University
3 6 TR BH RS R K 2 3 2 University of Southampton
4 5 TLFg R 4 2 European Commission Joint Re-search Centre
5 5 = BLil N 5 2 National University of Singapore
6 5 BIEZARKE 6 2 University of Leeds
7 4 dbat Tk K2 7 2 University of Texas System
8 4 R T2 AR 8 2 University of Brighton
9 4 KRR 9 1 Centre National de la Recherche Scientifique (CNRS)
10 4 ERET R 10 1 Texas A&M University College Station
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Table 3. Number of publications by lead authors
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