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Abstract

In the era of AGI, e-commerce live streaming ushered in a new development of digital anchors. In
the e-commerce live broadcast scenario, digital human anchors have the characteristics of user
interaction, image diversity, operational continuity, and marketing innovation. At the same time,
the digital platform represented by FaceUnity Technology introduces large model technology into
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digital anchors, making it closer to the effect of real anchors. The purpose of this paper is to ana-
lyze the design characteristics and methods of digital anchors in the e-commerce live broadcast
scenario, and take the FaceUnity digital anchor as an example to focus on the practical strategy of
digital anchors, so as to discuss the importance of digital anchors in promoting the development
and technological innovation of e-commerce live broadcast industry.
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Figure 1. FaceUnity digital e-commerce live broadcast large model layout
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Figure 2. FaceUnity digital human anchor big data “feeding” diagram
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Figure 3. The live broadcast of the FaceUnity digital human anchor answers questions in real time
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Figure 4. Flowchart of the four-step broadcast of the FaceUnity digital human anchor
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Figure 5. Anchor setup diagram of the FaceUnity digital human platform
5. EEHMFAFEEEBEER"

I PUY S SEEE s G e S e o R VS RN 2 S S N A B =9 D e R %= 1 T R Ee oK 174
B AW, AP BT BRI B R, I RERRYE i 1 R E S B X%, 1T iE

PUR A AL FARLE (K] 5).
35. BANKERE, WEKEHHEH

BRI IFARZE AN 3, B R R RO Y f i BRI S BLTE 4], T RS MIEIE, HE

BHEAE By H g SRR, R NPT T REAT A%

FLARE R 8 % o AE ELR TR BT, AR T A1 B 20 807 LR I TE R R AT 2 4 & L 4%,
BETRE 5538 b “ AL KRB A% + N TR MG & 177 SeBL(&] 6). FEIRRHE I B %, B0 I

=T IR TR SERASAREAT SRR, R T REAELE IR R A R AT R

DOI: 10.12677/design.2024.93405 961

it


https://doi.org/10.12677/design.2024.93405

s, E4

Figure 6. FaceUnity digital human anchor risk supervision chart
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