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Abstract

With the transformation and upgrading of the public’s cultural consumption demand, art galleries,
museums, art centres and various art festivals have become important venues for public art edu-
cation activities, and the function of social aesthetics education has gradually come to the fore as
an effective way to improve the public’s aesthetic literacy and cultural taste by watching exhibi-
tions. In such a context, exhibition design, as an important part of the mission of spreading art and
culture in major cultural venues, is particularly important, and the curatorial concept and imple-
mentation are not only related to the effect of the exhibition itself, but also have a far-reaching
impact on the realisation of the goal of social aesthetic education. From the perspective of social
aesthetic education, this paper takes “Guiyang Genius Master Dali Art Exhibition” as an example to
deeply analyse the concept of the exhibition design. By analysing the key aspects of the exhibition
design process, such as the exhibition content, display methods, spatial layout and audience inte-
raction, this paper explores how to achieve the goal of social aesthetic education more effectively
through innovative exhibition design, with a view to contributing more to the high-quality devel-
opment of spiritual civilization construction in the new era.
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