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Abstract

The emergence of intelligent technology and research on smart cities has placed cities in a vast
virtual system for re-examination. From the perspective of constructing an intelligent city image,
this paper explores how to build the perception of a city’s image in virtual spaces formed by so-
cial media and intelligent systems. Furthermore, to achieve effective dissemination of a favorable
city image, based on the concept of harmonious coexistence between humans and cities, a harmo-

XESFIH: BRYE, BREE, B, B LA 5 B &t 2024, 9(3): 1091-1098.
DOI: 10.12677/design.2024.93421


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.93421
https://doi.org/10.12677/design.2024.93421
https://www.hanspub.org/

VR

nious and socially interactive virtual urban space should be constructed, thereby promoting the
self-shaping of the city’s image in the virtual realm.
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Figure 1. Chengdu “naked eye 3D” outdoor screen
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Figure 2. Digital capital Helsinki in Finland
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LG AIEAf . TR BE RGP AAAERIE 2 BB, BLRT RG>, IR R AL
Ttk FERH 2R S X A 2% 10 A BN THE, WREA 11 M2 SR, 45/ 0T
ATBAE AT R HER ) 1 AR 2 E SRS PIRES, HA SRV EARKE S 1 5 b 20 Ui 55 X Ry
E S NEF R ATIS S IR, B0 TSR EE (A 3).

Figure 3. Nanjing Xuanwu Lake smart running track
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Figure 4. Service-oriented smart robot for banks
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