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Abstract

In the wave of digital museum display, the brand visual identity (BVI) of the Digital Palace Mu-
seum is a key factor for its success. BVI includes visual elements such as logos, colors, fonts, and
packaging that together form a brand’s visual image and leave a deep impression on the public.
This paper will analyze how the concept of branding is presented in the mobile applications of the
Digital Palace Museum, based on the Digital Palace Museum’s community concept and its branding
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philosophy, and explore the information it conveys. The article will also discuss the digital mu-
seum model of the Digital Palace Museum from these directions.
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