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Abstract

In the era of digital publishing, the development of traditional publishing industry has been im-
pacted. With the continuous maturation of China’s cultural industry, doing cultural creation has
become an effective way for publishers to innovate and develop. The cultural and creative IP im-
age of People’s Literature Publishing House is rooted in high-quality books, creating a unique lite-
rary IP, which drives the hot sales of neighboring books and improves the comprehensive compe-
titiveness of the publishing house at the same time. Taking People’s Literature Publishing House’s
innovative strategy of creative publishing as an example, the article elaborates on three aspects,
namely, the shaping of IP image of its creative brand, the design principle and the application val-
ue, with a view to providing other publishers with a certain amount of migratory inspiration, thus
promoting the innovative development of the book creative industry.
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Figure 1. Dai Dunbang’s four great classical novels original prints
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Figure 3. Grand View Garden paper sculpture lamp
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Figure 4. Shakespeare-Tong Xianzu “theater cp” canvas bag
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Figure 5. Preparedness averts peril cup

E 5 BELBH

Figure 6. Calligraphy theme dupont paper umbrella
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Figure 7. Bronze bookmark series of Romance of the Three Kingdoms
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Figure 8. “Guan Yu” Christmas stocking
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Figure 9. Lu Xun’s golden sayings band-aid
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Figure 10. Hemingway’s 120th anniversary gift set
& 10. BRAREIR 120 AL 21L&

DOI: 10.12677/design.2024.93316 271 any


https://doi.org/10.12677/design.2024.93316

TR

5. 38l IP Z TR EZREIN A&

AR SCRU ™ i, BE AR SR SO R Z R 28 2t SO SR IUARRS 2R 70 B ST 7 i o S R
NP SACTIR, TS QIR TR, SR RTIE B — RSB R A% s, AMUEE T
AR I, AR RS 1) I

51. t&hH

SCR P AR AR RE ST AME AN SO AR A R TR, R BT RIS 1P Bl oA T B 5™
fh, RSO W7 SER AN, RS TR R AT WAk, TIRERRR R R T, TS
B IR AR, SR SRR (7] BRIbZ A, SCAY IP R A AT AL A B A PR A e AT AT LU
Z PN G REATA ML, AT i IS SN A A AR S o fildn, N RSO H AR A
ZET BT AN R AL SRk LIRTE, 5 S O SIS LB, 2 SRR A SR A R S
GO, AR AL IR, WERTH T S R E A, BRib e Ah, A AR, A
RO AR B AR T IR 26 S0 SISO 45 &, SRR T 8B RFrigte. 2022 48 6 /1, i
FRALTFBE T “BIEA 48 - SCOUMMMEBL B 4L SR, SRAEINHER BRI, 8 854 IR I ST 87 o
JENFRS T« BT =GR SRR A, DU CARE BB S B M R TR v RO (BB A
“ZERt CPY WUATEL, DL “aiif L LR B SRR S AT SO e IR i 5 5L
QIR ER, ACONEE R 7 — A idR R, toASCERERRITRE T O+ iRz,

5.2. mhEh

SCRY AP AT UASR T AR B SRR RN A4 T JER AT I BRR G SCRY 1P R, H RO W] DA ST
B SHE ST A R U I BUBHAL 71 % it R SR AN SR R o R (R SCA 1P il AN URT AR 51 58 2 14
EHEMEVEIKPE, EREAE Y ML KRB R AE, AT M S G ESE. “AXZE”
FERERE ST AA JRE 1998 7 N RSO RRHEAE ST T 3700 (R b 7 o S — 28 i b SR SC R s Gm oK
RLGE ACHERT 7 AN IR B ILSRBRNE 7, BEREE T MO S ZARME SRS, XABERTE T %
R AR AR, 5 1V B R B . AN, 8IS [ AR ST N
PE, ol “S T - B Bl cp” WATR” , dEEE—B 5T T E SRS HERT SO PR,
13 “ NSCZE” ST B3 1 — S R4

53. %N

By AR gt th AR 32 el COR AN IS, TUJT A SCBI df HH RROHLAA EX AT ) e AR A
WIREI A RO SR — o TN T 5e b, NS F” @R 7 S v RSO A RRE H—
FOCOQIRREZ B, Fm 1 B SRR, FT0 DU SUREE e i B PR L e, A A T
AL ST TG . S IERIN TR AR dh 52 SR S 3R G — NI R SR il ) A UAC e
Iyt RENE O AR 1K) 5 B R SR AL I (R B < S0, MITA B RAEAEIAROFE T o dn A SO H AR AT A
MICH BrE MM OHELE . FAREIAE, TR AT IR O R SO R S, ANTTTHES Lk
LRI, 1RTT T AR 4 T

6. 4518

FESCONRAER KT T, RSOURE L SR 1P BT AT A, AMLRERS I 98 AL IR IO IRE, 56
filo S8 55k i R (T T 3 58 S T RSN 77 o NSO A R N R B, 3L “ NSO IR Tl 5

DOI: 10.12677/design.2024.93316 272 wit


https://doi.org/10.12677/design.2024.93316

T RR

BT AR T RS20 . I IR IZ SO B QU i B S . S BRSPS E R R
K8, NRSCFEMBGE RN T SCA) 1P B HAIME . Rk, IR R 4k SR 2R S8 1P 2 0K
JEEgAR, DU A AN B E IO TR, B M i SR A S

x OB

SO BR ERIE T N SCZ A BB T R

https://shop43032915.m.youzan.com/v2/showcase/homepage?kdt id=42840747

SE K

(1]
(2]

(3]
(4]

(5]

(6]
(7]

TRip. SCOIRER T 5= T IRE ST MUK R AR L[], dmi e K, 2022(7): 27-31.

ST, s E R A 2 T U IR 4 T Ak & 3 OB Ak [ 51 [ 45 4 S ——E R [ 2 3 5
TR AEEAR R B EM]. Jbst AR R, 2022,

IR E IR R TSCAR EARRD [N]. AR H ik, 2022-08-17(001).

45 Bi ok T B (R T HESN SCA ST SR SCAR B = i FF R R = L) |ysdd Jan ([l 70 < [2016] 36 *57) [EB/OL].
https://www.gov.cn/gongbao/content/2016/content 5076974.htm, 2023-06-10

RN, M. 2RI R L —— L& 2 N B0 GI0]. Frgtamtst, 2021, 7(23):
63-65+71.

XIFE. He T 1P SALI AN it 5 R U[]]. #R L2 50T, 2023, 3(7): 51-53.
Bih, R AT + SCORE AT RORIS[I]. HRRORAT I AT, 2019(7): 23-28.

DOI: 10.12677/design.2024.93316 273 wit


https://doi.org/10.12677/design.2024.93316
https://shop43032915.m.youzan.com/v2/showcase/homepage?kdt_id=42840747
https://www.gov.cn/gongbao/content/2016/content_5076974.htm

	文创赋能背景下出版机构文创IP的设计研究
	——以人民文学出版社为例
	摘  要
	关键词
	Research on the Design of Cultural and Creative IP of Publishing Organizations in the Background of Cultural and Creative Empowerment
	—Taking People’s Literature Publishing House as an Example
	Abstract
	Keywords
	1. 引言
	2. 文创赋能与出版社文创IP
	2.1. 文创赋能
	2.2. IP形象
	2.3. 出版社文创产品的设计发展现状

	3. 人民文学出版社文创IP的设计原则
	3.1. 以文化性为根基
	3.2. 以艺术性为灵魂
	3.3. 以创新性为动力

	4. 人民文学出版社文创IP形象的设计路径
	4.1. 形象来源
	4.2. 元素提取
	4.3. 设计定位

	5. 文创IP之于出版社发展的应用价值
	5.1. 传播力
	5.2. 品牌力
	5.3. 竞争力

	6. 结语
	注  释
	参考文献

