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Abstract

From the implementation of the rural revitalization strategy in 2017 to the goal of poverty allevia-

WESIH: . 2HENTSRNEEEHH D] il 2024, 9(3): 331-342.
DOI: 10.12677/design.2024.93324


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.93324
https://doi.org/10.12677/design.2024.93324
https://www.hanspub.org/

Wt

tion by 2020, rural areas have become an important support for the integrated development of
urban and rural areas with modern urbanization as the core, and high-quality rural development
is also the theme of the new era. At present, the state vigorously advocates the protection and re-
newal of rural areas, and the development of rural areas is related to the living standards of local
aborigines and the development of urban areas. As one of the realizations of rural industry, with
the development of the times and society, the transformation and development of the rural mar-
ket is worthy of attention, and how to promote the renewal of the internal space and balance the
traditional market space with modern rural life is an important topic to be studied. This paper
studies the site situation of Pipadun Village in Changzhou, carries out the living renewal design of
the rural market space, and studies the strategies of protection and renewal from the perspectives
of culture, emotion and function, so as to shape the rural creative market space. The market space
of the village will be organically renewed on the basis of living protection, and the regional cultur-
al characteristics will be retained while innovating and improving, so as to create a public space
suitable for the coexistence of local villagers and tourists, so as to promote the construction of
livable, workable and beautiful villages.
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Figure 1. Location analysis map of Pipadun village
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Figure 3. Cultural analysis of Pipadun village
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Figure 4. Overall planning strategy of Pipadun village
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Figure 5. Pipadun village market space design intention
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Figure 6. Pipadun village market space layout
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Figure 7. Pipadun village market space axonal map
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Figure 8. Pipadun village market space functional zoning and people flow line
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Figure 9. Cultural and creative products display sales area rendering
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Figure 10. Interactive planting area rendering
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Figure 11. Interactive planting area rendering
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Figure 12. Stage performance renderings
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Figure 13. Corridor rendering
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Figure 14. Panel display
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Figure 15. Poster display
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