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Abstract

With the advent of the new era, people’s demand for cultural consumption is growing, and the
demand for art derivatives is also showing a trend of diversification and personalization, so the
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development of cultural innovation has become crucial. At present, how to protect cultural herit-
age more effectively and make it more acceptable to the public has become an urgent problem. By
analyzing the current situation of the design of Maijishan Grottoes art derivatives, this article
points out the existing problems and combines the market demand and cultural development
trend under the background of the new era. It integrates rich historical culture and unique aes-
thetic characteristics into the design and merges with modern media to promote the cultural in-
heritance of Maijishan Grottoes and the innovative design and development of art derivatives. It is
expected to further enhance the aesthetic value, cultural value and economic value of Maijishan
Grottoes in the new era.
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Figure 1. Cultural and creative products after visual reconstruction
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Figure2. IP image & co-branding
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