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Abstract

Objective: In order to help the rural revitalization of Jiangnan area, promote the deep integration
of regional culture and tourism, and explore the strategy of developing rural tourism visual design.
Method: Taking Jiangnan area as an example, this paper analyzes the existing problems in the
process of rural tourism visual design, and introduces the concept of cultural and tourism integra-
tion into it. Results: Put forward the strategy of Jiangnan rural tourism visual design. Conclusion:
Through the development of cultural and creative products with regional characteristics and the
construction of rural tourism visual design management mechanism, the integration of culture
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and tourism is promoted in the design practice, which provides a feasible method and path for the
visual design of rural tourism in Jiangnan.
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Figure 1. Total number and income of rural tourism in China from 2011 to 2019
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Figure 2. Jiaoxi Ancient Town
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