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Abstract

From the perspective of regional cultural resources in Liuzhou City, Guangxi Province, this paper
analyzes the pain points of the current visual image design of Liuzhou Museum, and starts with
Liuzhou Museum logo, guide symbol, poster, publicity fold, etc., to explore the relationship be-
tween regional cultural symbols and the visual image of the museum with the help of Liuzhou re-
gional culture, and then involves the design of its visual image with systematic thinking. It is pointed
out that regional culture plays an active role in promoting museum development and brand image
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Figure 1. Extraction of museum visual symbols
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Figure 2. Liuzhou Museum visual image system
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