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Abstract

Making art involved in rural revitalization, the development of rural children is an important
part of the rural revitalization strategy, which is related to the protection of children’s own sur-
vival and development rights, and even more to the cultivation of new talents for the country’s
future. However, due to the limitations of objective conditions such as regional economic de-
velopment, rural children cannot personally experience the science and mystery in museums.
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Through investigating the Hunan Geological Museum, collecting and analyzing excellent cases of
children’s cultural and creative product design, combining the knowledge of Hunan Geological
Museum, and using the combination of interactive design and children’s educational toys, a cul-
tural and creative product named “mobile geological museum” for rural children is designed to
improve the service content and aesthetic experience related to rural children’s geological cul-
ture popular science education. Finally, a geological culture mobile museum with cultural and
creative products as the carrier is designed to improve the lack of rural children’s experience in
science and culture, popularize museum knowledge, and enrich the profound connotation of
children’s aesthetic education.
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Figure 1. Geologic chronology bookmark
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Figure 2. Percentage of children’s toys sold
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Figure 3. Toothless hibiscus dragon features
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Figure 4. Dinosaur bricks
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Figure 5. Book stand, pen holder
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Figure 6. Packaging
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