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Abstract

With the rise of the experience economy, the concept of interactive experience has gradually become
an important guiding ideology in urban commercial space design. This article summarizes the re-
search process and design status of urban commercial space installation art theory under the con-
cept of interactive experience, defines the differences of interactive experience installation art in
different commercial spaces, and studies the innovative presentation methods of urban commercial
space installation art under the concept of interactive experience, in order to provide theoretical
support and practical guidance for the design of urban commercial space installation art.
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