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Abstract

This paper examines the current publishing status of children’s picture books with a red theme,
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conducts co-occurrence analysis on word frequency in consumption evaluations, and explores the
drawing and interactive forms that impact consumer satisfaction. Based on the research findings,
three design and creation strategies are proposed to enhance the quality of published children’s
picture books with a red theme. These strategies focus on presenting visually aesthetic forms, en-
hancing age-appropriate interactive designs, and utilizing color functionality to improve overall
design. The aim is to provide insights for designing and creating children’s picture books with a
red theme.
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Table 1. Statistics of red-themed children’s picture books with good sales on three sales platforms (abridged table)
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Table 2. The top 10 keywords in consumer evaluation
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Figure 1. Co-occurrence network diagram
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Table 3. Painting forms and presentation effects of existing picture book
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