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Abstract

In the contemporary consumer market, where the younger generation stands as the dominant force,
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their unique cultural preferences and individualized needs are becoming increasingly prominent.
The twelve zodiac signs, ancient yet rejuvenated cultural symbols, endowed with abundant mean-
ings and distinct personality traits, naturally evolve into an emotional link that bridges brands
with young consumers. This study aims to investigate how the integration of zodiac elements can
be ingeniously incorporated into gift box packaging designs targeted at the youth, leveraging mul-
tiple dimensions such as color, patterns, and interactive design. The objective is to create packag-
ing that not only aligns with young people’s aesthetic tastes but also resonates with their emotions.
The research delves into analyzing the convergence points between zodiac culture and the values
held by the younger demographic, aspiring to illuminate how zodiac elements can significantly en-
hance product appeal and deepen emotional connections with consumers. By doing so, it seeks to
provide fresh design perspectives for the gift box packaging industry, thereby invigorating the
sector with innovative ideas and creative elements.
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Figure 2. lustration design
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Figure 3. Birthday gift box series set
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Figure 4. 3D paper-cut effect gift box display
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