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Abstract

In the context of rural revitalization, many villages have carried out industrial development in re-
cent years through their rich local natural landscape resources and unique ethnic cultural re-
sources. Through the development and utilization of local cultural landscapes, they have pro-
moted the rapid rise of the tertiary industry and used tourism to drive related industry and im-
prove the economic income of local residents. As a major resource for tourism, cultural landscapes
can be rationally transformed and designed to effectively promote the development of tourism
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and achieve rural revitalization on the basis of promoting tourism. Based on the types and devel-
opment process of rural cultural landscape, this paper analyzes the landscape resources of Xijiang
Qianhu Miao Village and the measures to utilize the local cultural landscape resources, and dis-
cusses how Xijiang Qianhu Miao Village can promote tourism by designing and transforming the
local cultural landscape.
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Figure 1. Trends in the number of papers published on the theme of “Rural Landscape”
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Figure 2. Terraced fields scenery
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Figure 3. Diaojiaolou architecture in Miao Village
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