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Abstract

In the context of the prevalence of visual culture consumption, “Internet celebrity check-in spots”
have sprung up like mushrooms after a spring rain, forming a media landscape of the Internet era.
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The rapid development of technology, users’ social needs, and the promotion of capital and media
on visual culture consumption are the main reasons for this phenomenon, but they also cause
many problems, such as deconstructing landscape values and losing human subjectivity. This ar-
ticle explores the design characteristics of the media landscape of “Internet celebrity check-in
spots” from the perspective of visual culture, and conducts timely critical reflection and summary
on the problems behind this phenomenon.
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Figure 1. “I miss you in Chongqging” road sign
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