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Abstract

In recent years, with the rise of blind box consumption among young people, criticisms and dis-
putes about blind boxes are also common under the upsurge. By combing the evolution of blind
box design, we can find that it has gone through three stages: “tide” factor, “hot” sweep and “cold”
weakness. The logic of blind box design is psychologically manifested as the addiction mechanism
of novel consumption and emotionally as the social link of interesting groups, but the weak rela-
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tionship between figure and box will also lead to the risk of “dead” box. This paper attempts to put
forward two strategies, namely, functional design and narrative design, in order to provide refer-
ence for the optimization of blind box design in the future.
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