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Abstract

The purpose of this article is to enhance the effective utilization of packaging design in daily life,
which is closely related to the challenges faced by packaging design such as homogenization, high
resource consumption, and lack of safety. In order to more effectively shape brand image, convey
information, and overcome the obstacles of traditional packaging information transmission, ex-
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tensive attention and discussion from all sectors of society are particularly important. The article
aims to promote the diversification of packaging design by combining people’s personalized needs
with the advancement of artificial intelligence technology, in order to achieve emotional reson-
ance among consumers. Next, this article will delve into the performance of intelligent packaging
design in practical applications and propose packaging design application principles that are
suitable for the context of the intelligent era, introduce its application in packaging design, then
propose the application principles of intelligent era in packaging design, analyze its advantages in
packaging design, analyze the opportunities and challenges of intelligent era, and thus enhance
the further development of intelligent era. This article aims to expand the impact of the intelligent
era on the future of packaging design, which is conducive to enhancing the humanistic interest and
personalized service of packaging design.

Keywords

Intelligence, Packaging Design, Packaging Materials, Containers

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 518

BT R R ML UE TC R AN ARBE AR 51V 2% TR T, AR St P R A R R . F
TRt s B . o, AR R Ak, EAMCR IR E A MR, ERRE AL E S
AR R[], WA R, P B B OCE A — AT, Ky HnT ASE i
P B KT [2] R 2 I LR B R I, FTX R RE DR DB iz @ 213 A 1 HH A3 2,
N TR, AR, ATAAEA TR RAIL S o= 5 th AT K AN R, @i B AT
Hertevett, 5138 S E O R, (et SO R T s R e .

2. BERBITHIEARZERFNLITRIEFE

1) WA AR

AEAT P A AR IR RS BB T rh Z T HR 2R 2 R IAE P, (IR Z Al A AR R BE 40, T3
BRI AR T — ARG ER . B el B, BEESE SR A R, B SR 2
Mg (85 24, RIZEREDNRE, WAKNMERITIRE. NS RZHMTFETZNEL T, if e
RSN RN ESE, RH e KRR m. WP RAMEOE 5 H N A ISR
AN AR B Ry, AT DUSE A R 3 B 9 i

2) AAHERHIHUR

PRESIE R E . 3. &R, BRAENEMRL, G & A 200 T SO
W & WA, RRRADIE. PIK, BORERT. Yok BEZG. (TS R DL B B AL S
R ERB AR B Lo AL, BT RAAR, AR LFBRA R, ERE
SR RAS B . TREE AR REIRIIRTE, P Bk T2 N ZH0P 4 TRIR, X
FEREOL R, AMTRMRANE M A M ARSI, gy, e, B, R85, RIDGERAR M, 5
BRI, AL T ORAF G, IXHUE BRI mas S e, AR 24

DOI: 10.12677/design.2024.94438 15 Wit


https://doi.org/10.12677/design.2024.94438
http://creativecommons.org/licenses/by/4.0/

WHEE F

Sk, EIEMEIAE R, 4052 5 IUA G R 40%~50%, JLRESRA RS, AR AUEK
MRl e EL, MRS 4, MEEE, T 55— 0 RS R IE RS & e M.
3. BeEE R ITHIELR

1) Al AR

Al HAR, BIANTHEEERA, £—MEHANRERMITTENEAR, Baeag®&m. BE. %3, flE,
AR R AT 5 R e, R BB T4, I RA AR E AR LA N

2) AR HiR

AR H AR B Agmented Reality (4575, 1 SCERIBE NI SCHE SRy 15088 . AR J& —Fl SCi Hi T SAE AL
SCAG AT B R IR AR BRI AR . B, AR 2K B ME BE B s b B, JF HAik AR
FEPME BT H 5 o AR BEAE—Fh A F B T8 G TH RIS o 2R i i 037 5t S LSl T80, i
W B ST AT 3 5 FR R I BT R [3]

BEE R AB R R, N TSGR T ARHAH, BHtb DN T8I R R
FERTUTI A, AR AN — Pl B2 B AR 2] T 2 MR AHE . A AR RS Bvt o i B
HaiiR, ATE G2 0 O A ReT 2 P 5t TR A ESR I R B AR AARIAE LT
=i .

4. BRI EFRIER

BRI AT AL B I R A R T B KIS RN AR B 3 R (K33 A A o B TR ARk,
BT B — AN B R RS R TIRE, MR T —ANMERCT BBE S F PR, 36
RERFEZNFTHMEZEICER. R, G2 RREIH T LU LA

1) MEARATE L

BRE RG] DLAE I REVRE BRI BE, X REVR G SR REREAT A R R o I W IR S BT REJR {8 1
B, FRGAT ARG SR B REVREE FI4RS, FEENA T TR R BERR IR RE. T AT DURAR X S B,
BB IREURAE A THRY, B e B AR R i %, A BRI AR VR B 4].

2) R IR

EAVEREE R, HARGHN FA4/NXIREE LG ERIER, ARTPEAD. BIRS5HREE 2 H
MIRR, SEIATRFEL ARG . HRGEFTE(E A5 & e RIS, AT CASCIREORY, DR, SR br il kf
BRI RBEAE T HORBIH, B R OBARBIHI5]. BEE A7 R M HE i A3 1 AR B A &
BRI EIRS, ] DLASEEL R RS R 6]

3) ZH MR REAL

BEEDEN . N TSR RN AR, BRI AR R T Ao Ry gk, marr
HRA T HEZ WA HAME G IR, B, FAeaRnTLUEd REID SR LU M Ia WA ERES, 4%
F P ARG EI, R AR A e A T DA T A R R SRR ST I 7 RS FIIAEY, v TR R
PE T INAE SR B8 1 AR %5

4) B ZE AR

BLBERSE 4 AT, AR BT A2 T L, B S0 B UL RHERRES B AN R T BRI

O E AR, BRI SAEMERT S HEEE S0, R EE AT REAR
IR IR ARG, IV 9 2 (AT i 2151 SAEHI[T].

BEE ANATEE KT 18 iy, RS TH I 38 W0 FE A IR AL oy T 51V 2 I L R 3R . R Re b

DOI: 10.12677/design.2024.94438 16 Wit


https://doi.org/10.12677/design.2024.94438

T F

AT UL v 0T B 0 7 35 o S I G B AN A, i N SR I e, il B ok B N
I AL AR I AN T LS . 2z, BRI AU B BT I A R AR T B RO LE AP Ak 75 2
PRI AR, E U BORM AR B, il Rt E i, 5. HRIVIRS, FRBREE AR
WRMEH, SRR AR 5E R

5) ANtEfeAnfEsEll

B REAHARTT LA Bh Al BEANIR NI 1 A3 B (R 75 SRR ST ABE, AT o R S AP AL AT (SR 1
3, AARNAIE 1. i, et inr Lod B 3R m AR SR, SEIURETT R RSG5 8 2k
& A AN

Figure 1. Applications of artificial intelligence
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