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Abstract

The global proportion of China’s hip toy industry is growing, which is not only based on the in-
crease of consumer groups, but also fuelling cultural self-confidence, as well as a reflection of the
changing forms of consumption. With the development of the times, like this pleasing, personal-
ised form of consumption, this form of consumption is driving the rise of cultural and creative in-
dustries, which is not only a consumer’s own favorite IP image doll, the real meaning lies in em-
pathy and companionship. This IP image design takes a cat as the main body of the image, takes
the working culture as the story framework, and uses the confused and lax eyes as the expressive
characteristics of the image, forming the whole of the dum-dum Cat IP image.
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Figure 1. Overall image
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Figure 2. Color matching
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Figure 4. In dum-dum’s childhood
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Figure 6. Commuting Scenario 1
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Figure 7. Commuting Scenario 2
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Figure 8. Leaving
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Figure 11. Not possible
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Figurel3. At a loss
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