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Abstract

Millennium porcelain capital, Wucai Liling. Liling is full of aesthetic and cultural value of the de-
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velopment of underglaze Wucai porcelain research and development and the main production
area, has a profound historical tradition and unique ceramic art. The under-glaze Wucai porcelain
tea set produced here is famous at home and abroad for its excellent quality, elegant shape and
elegant decoration. With the progress and changes of The Times and the extensive development of
people’s aesthetics, the development of Liling under-glaze Wucai porcelain tea sets has provided
new opportunities and challenges. This paper will investigate the development situation of un-
der-glaze Wucai porcelain tea set in Liling, organize the design concept and strategy suitable for
the under-glaze Wucai porcelain cultural and creative tea set products, and carry out the design
practice to develop a set of both form and function, containing Liling regional cultural characteris-
tics of cultural and creative tea products—Junzi You Li, so as to integrate it into modern life and
give it a new era vitality. This can not only provide inspiration for the tourism market and product
research and development in Liling, but also promote the inheritance and innovative development
of Liling five colorful under glaze china.
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Figure 1. “Junzi You Li” product renderings
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Figure 2. LOGO design display
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