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Abstract

The article concentrates on the integration of green ecological principles into the design of urban
identity logos. Aim: To investigate the innovative design of urban identity logos infused with green
ecological concepts for select prefecture-level cities in Fujian Province, aiming to foster a harmo-
nious symbiosis between urban environments and nature, thereby advancing the sustainable
propagation of urban imagery. Methodology: A case study analysis of various emblematic urban
logos is conducted. Findings: The incorporation of green ecological elements into urban identity
logo design should adhere to the four key principles of sustainability, regionalism, cultural identi-
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ty, and aesthetic appeal, delineating a design trajectory that endows urban identity logos with
green ecological values. Conclusion: The green ecological design strategies for urban identity logos
are summarized through four focal points: element refinement, color utilization, graphic concep-
tion, and spatial arrangement, thereby achieving an integrated synthesis of urban identity with
green ecological principles.
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Figure 1. City identity design of Quanzhou
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Figure 2. Putian city logo design
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Figure 3. Extraction design of regional elements of Putian city logo
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Figure 4. Fuzhou city logo design
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Figure 5. Sanming city logo design
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Figure 6. Longyan city logo design
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Figure 7. Xiamen city logo design
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Figure 8. Xiamen sign space superposition design
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