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Abstract

Against the backdrop of global design trends and the flourishing development of cultural and cre-
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ative industries, traditional mythical animal totems, as treasures of national culture, have become
a hot topic of academic attention for their innovative interpretation in the field of modern design.
These divine beasts are not only symbols of visual art, but also symbols carrying profound cultural
connotations and national spirit. Faced with the challenge of integrating these ancient totems into
modern aesthetics and lifestyle needs, this study is committed to exploring their innovative ap-
plications in modern design, aiming to build a bridge between tradition and modernity, promote
cultural inheritance and innovation, and showcase the unique charm of Chinese culture in global
exchanges, enhancing cultural confidence and soft power.
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Figure 1. Xtep Shanhai series promotional image
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Figure 2. Nanjing launches anti evil cultural and creative
products
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Figure 3. Cartier master craft series Ronde
Louis Cartier dragon decorative high end jew-
elry watch
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Figure 4. Huaxizi Hundred Birds Chaofeng series gift box
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