Design Btit, 2024, 9(4), 527-537 Hans X
Published Online August 2024 in Hans. https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.94504

At A T REZENS RS S

— AR REXHE A KEXE G

AEE, ERFE
TR ML R N SCRE 2 B2 B, TLIF R A
2R MO R 2 ZR BT A B, 1195 R A

ks HiA: 202447 H4H; FHEM: 20244F8H13H; KA HM: 202448 H22H

R

BEEHSEFFHRER R, ZIHHX . WHNEBRAARS BIERTRH ST R+ E RBUE & .
IR FEAR B X AR R 1% G A K e e R i B BEAT BB B R AL i, AR GSCAE KR
BATTR —ER& MR BuESRH LREF RO . HERSULR R THREBSENB, BRY
G, RE—HES, ERARL. Fit, JisEARRZSUL S BT #7575 18 Bl AL Bk RE
MHERME, —HEAESHIER BRSNS H—TH, A TAASEEZRKKIRE
o ASOH IR AT B AR A PO R ] SN A 6 KRR TIRER R, bk X IR
AR 3 KA R B SO R R, B A=A A AT IR S B AT A BB B =
LI AT R A A X B AT R R, R REEREZMECES R SRS E M, (FERIN
AR TR ELR AT, AN REZESZBRARRER, FHETeErssog, RRE5
et RHERSUMBEKBI TR#E, ERBTRESCRENR, EEALTHEMILEK.

K
PR, RWEREE, Bl

Turning to the Integration of Tea and Wine
Space Design Styles under the Perspective of
Availability

—Taking Diaoyutai Midian Street in Qinhuai District, Nanjing as an
Example

Wentao Du?, Yifei Wang?

!Faculty of Humanities and Social Sciences, Nanjing Forestry University, Nanjing Jiangsu
2College of Art and Design, Nanjing Forestry University, Nanjing Jiangsu

WES|H: FEPE, EiRIE. LA N RE S A X R & FE )], ¥t 2024, 9(4): 527-537.
DOI: 10.12677/design.2024.94504


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.94504
https://doi.org/10.12677/design.2024.94504
https://www.hanspub.org/

7, FikaE

Received: Jul. 4th, 2024; accepted: Aug. 13, 2024; published: Aug. 22", 2024

Abstract

With the rapid development of society and economy, old neighbourhoods and alleys have become
the focus of many cities in the process of urban renewal. How to retain the original traditional
style and regional characteristics of the region on the basis of a more modern and commercial
transformation, in the traditional cultural community into modern elements has been the core of
the urban renewal project in each city. The development of Chinese tea culture was at its peak
during the Song Dynasty, and since the Song Dynasty, the concept of tea and food as a whole has
been integrated into the tea culture. Therefore, the long history of tea culture and the Western
cocktail culture across the sea may be able to integrate with each other, on the one hand, to add
cultural thickness and local advantages to the wine culture; on the other hand, it is conducive to
the inheritance of China’s long history of tea drinking culture. This paper will explore the func-
tional relationship between the tea and wine space and the environment of Diaoyutai Area in the
south of the city from the perspective of environmental availability. Through analysing the current
situation of the selected area, we will analyse the same cultural factors between the tea and wine
space and the south of the city, and analyse the main problems of the area through the three di-
mensions of production and use availability, perception and social availability and interaction, in
order to explore the reasonableness of the introduction of the tea and wine space in the process of
the transformation of the old city. Drawing on the elements of tea and wine culture through the
integration of design, the relationship between people, tea and wine space and the old city can be
coordinated to better carry out the street transformation, improve the economic benefits, pro-
mote the integration of the design elements of tea and wine culture, and more help to preserve the
traditional architecture and continue the traditional spiritual lineage.
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Figure 8. The effect of scattered seating area
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