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Abstract

With the continuous development of artificial intelligence (AlI) technology, an increasing number
of brands are attempting to incorporate Al into their brand design. This paper explores the appli-
cation of Al technology in brand design by using the visual design of Neochild as a case study.
Through the implementation of Midjourney and ChatGPT Al technologies, Newgen has successfully
achieved automated and personalized customization of brand visual design, greatly improving de-
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sign efficiency and brand image quality. This paper also analyzes the advantages and challenges of
Al technology in brand design and proposes future development directions for Al technology in
brand design.
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AR SR T RTITRA I AE R

EHER, ANERGAER. ARIE S, WA IAF T A BERE, A AR S R v A T BBk
Iz e B, AT PGB SCAR A BB EOR, BT PG AR AT A R PR L e Rl E AR
W ARBREOR, AR AT B R N S IR R ORI R IR
R, AT T SRR I RCR MG R, A SR R N A AL

A% A — AL E T L) LA A B S S, IR 3258 4 H 223 T 9 7 SR AN
AL HIBRA . N T ARSI T 5 4 rp IR Y, 20 5 et R D) 7 SR T L R SRR e KT
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2. Al BARTE SRS BE RIS oh KL P Bt

Ak, EWAMEARIN Al FRAE ST S AT 1T 2 e EAM 7T, 2023 4
{Grimm in Wonderland: Prompt Engineering with Midjourney to Illustrate Fairytales) i 7 X A4 i &4
FOR MR R 1] 50 AL OB A S e 1K 7 2K, B R A Y A B i [ B i R AR SR e . 2R MR
A A ) R T 42 A5 %) 1535 1] - ( Generated Faces in the Wild: Quantitative Comparison of Stable Diffusion,
Midjourney and DALL-E 2) 5E & L# T Stable Diffusion. Midjourney 1 DALL-E 2 = Flt &5 A= s A A= i
EIEAIRE S, Pl E5 R IR Stable Diffusion $£F 3 fh & 45[2].

E AT 7T, 2023 4 (N LR A BIH AR BT H R T 08 7 Al HERERR R
I THRFE MHZEXARR, &8 ARt s, IF s G B A AR RCE3]. (AN T8 R
FEARTE R e AL 25 B R R BRI AR SR R FE AT IT) 48 H AL BOR REOE S M B TR PR 1, $2 Mk
FEFE[4]. 2024 - (N L Re4i Bh 2 B (AIGC) 7E 4k = i AL B v R R ) R1F T AIGC TE 3247 i
BT, A EGE R R A ORI A 8 H SR, BRI s BT HIm M BB RE 77,
R DR A VR T BB e AR, e DA AR A 5] (Al SR 7E S FRAL LT G5E1E H )6 2 A2
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LSzt 7i) @it Nike. Coca-Cola 1 Apple S5 A A IS, FE7R T Al 22 7E i AL 1 T H R R FH 3%
FROBREL, FHARE AN FEE BB E L ARG RS U A R 6], (Al L TR
Midjourney %5 G677 il BT BIEIA ) Eid Midjourney it 2 B DAl AIIZ BERY, A o mT BE /b A1t
IR MBI AR GBI R, W RS 4t B e KR [7].

AN, R IGE AL FAR AP RE . CERGRN TR REI = K2 4 RS Sk A i ——
DA ChatGPT i) 45 ChatGPT 7ER F El ZR i B 2% Hd A AN N K A7 ZE S 00U, R4 AR B 2
W[8l. (GPT4 JJ&Hh (¥ T In) i J FLRU 77 52 ) R E] ChatGPT mJ R85 R EH MR . 2 BURI HL kB0
1] S [9]

ZE LRI, AL BORTE ST BN B T R AT 5. SR, FRATTH N SV AR e H 1 i SR X
R o), HEHE Al LIS, 456 A MEZERBINE, HAR Al INIREES BER ITEE,  DLSEL
Hra AR A EQE ST RS R R

3. Al T TREESRBMR ST PN A SR
3.1 B AT T EELR

Al FEARTE BT R AR AL SCAR ARG AL B AR R AL 2255 T . 140, 76 5 s &
B AR, AL SCARAE BT BAT B B v i BRs A A [F] (0 SRR, DU YE BT 3RA5 B8 22 1) R BRI AR
2, U ALE MG AL B A 5 g B 2R S R A% O B o DL AL SCAR A B B ChatGPT . CopyAll Jasper
Rytr %55, ChatGPT & — T ARG F A EE AR M AL TIRHLEE AN, AT LLFE Bh v bRk A= s A1) &
AR, DAEAE SR EAL AT S i A . AL B AR pEl Al 2 a] DR St R T it (1 SO A
e oy BA R S IR EAE, DB A TR, % WL T A i Midjourney. DALL-E. Stable
Diffusion 5. ix 46 T H AP & 5 T 5 ek it ALEOR, AT DA B vt il 58 PR 5 e it R e 1T 55, R At
B2 =R,

3.2. Al TAME A A REH

Hil, Al B0 TREACE & 32472 ERACEL S KR b, (H AL R IEAE A 5 e 4 0 B B 3
THSTE CERY e BN, AlLFERREBIE. B IP Bt RIS M HE 55 B B BT IEAE
s, —ERERE BT BRI T 5. Rk, N REM S o] SRR I B, R AR
SR b AL SE B vt T A SRR

3.3. Al HIARE R P RIBER S HE

Al AR SR T SR (LI 2 AR UL B VT AR . R AR BT AR DA S M A 5 B 1 55
JrThT . AH AL ZE SRS e (¥ 1 P AR T N 28 g 5 N B B 1 95 A8 ) D B B AR R R
PeEephig . ANKVATIMFR B S Al A RME, Al RS EET MR, A5 i 5Evk E ARk
P, DR SRR . Mok, Rk AN TR RS AR E s &, KRRt R E
NEX W
3.4. & T E—Midjourney 1 ChatGPT #fit

B R R AR, AN TR REEARAE SN IURAIAS 1 NS H BRS8N — AN E
fdiE, BARMRZE] T Al BRI . EARTTF, RATER TR AEER Al it TAE——
Midjourney Al ChatGPT, LRI EAIAE A58 A AL L Be it BN o AR B R0 X Pk TR AT LA
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BRI ORISR . 1B T E LR XK, ChatGPT 7k d i fEh &L 2 T B2 1%
BMER, #2730

Midjourney 1 ChatGPT 7E i B T B 8 L IS T — RVIRID R . V2 514 Ak g it [4]
DA T Xk T B, RIVEAIEIRE S B AR T B A B . X p ol =5 £,
Midjourney #1 ChatGPT MY A& it ErIL#y, 1 HAE SRR b [ HAG 8w Al AT 1%

&2, Midjourney F1 ChatGPT 1F Mk B AR Al Wit TR, S HMERRR S ThRe, 18
BT U R I T BRI . RS, FRA LR IR AR IX P K LR AE A1 58t R B 1T
W R, A5 B AR SR S R T AT R R SRR 1 B R 5%

4. Al it TREMB R RSN

Al TRAE S R SBT3 B AR T AR PRI, S AE S P v I H Lo KA T
ZAFA B O RIIZN T Al BRI L G AT 5585 )1 B0, 23 Nike, 4BRIX
BHE Sk Coca-Cola PSR 22 m] Apple 55, lid Al 2RI EME A iR, it 1 5 B8R AR 51 7 i)
AL TCE -

KSR R BIR ], Al BRAMUBEIS IR BT BRI, I RENS Ny FE NI (ML TR
AR T 5 S b AT o BEE Al BORIIARIEED, BRI f R MOT a6 R A AL B0H TR,
PASIILL it R R A B3 AN T2

RS T, A IHRIRR Al Bt TRAR S B P N DL T 240
JUAS NAPER S AR, AL5R A BB 5N AL BOR, $RTH M IE R, $eRiimied /1. LUN SR
AR R DI SE L 5 EE, USRS B B 7 SRR B A

4.1, “H5m” ShEHEE

A% R L BB LA A B . FRGLCR, AR e B0 T 3R e B T A
FITAEL AR it LA AN R 5 8 B A 75 K

B T 384 H an BN 283 oK H 2 2 FEAL,  AL98 Sh REUZ T DR 21 i R AN SE B0 T E T
SR P E B PR R e PR S BT AT T LR .

Al i A E AL NG LIR A AR A N NI B T, SRR “ e A, Lk
R EL . 250 A SR T SR (0 B TR T R FE MV g, A 1193 BT i

AR SN Bk, RS HEE. BRIV EERE 2% SR S UK 2 A m TR i RS
BICLH P sk, $REUMO IR S5 w8 A — N R4 LK, R B G IE R dhik$%.
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NG LR Z AR AN K SRR ARV ASCREIIN T o G5 i R B ) 0~3 % 224l )L
HAERACRE, WU R R 5 R DT W 5 AN AL X SRR S AR . AL AR RS . A0 AR
B LAY SRR, B 2SR Tk, LR O A 2 A (S A

5. EF Al HIRE “Aia” AEmEM I
5.1. Midjourney 1 ChatGPT &% R ARzt

N S I T R GE B A R S i, ARBFACR A T e R Al B B ——ChatGPT 5
Midjourney. JEILHI AN OG5 TR R, AERE TR X RE S T AR XS
5ouE, Nl a IR AL T R kR ACSCHARIE 4lsR e AL S HARE P, 18 ChatGPT 2E %
KT RBBTT AR %R, WG GRS IP ERET. [, fH ChatGPT #t— k&
FI-F Midjourney %85 4. TEIREUEA )G, [ Midjourney K EBIEIER, Bt H A7 & i LS AR
B A2 IPEWR LR, TR L, AT EE, {5 B) ChatGPT 5 Midjourney (1R T H 347 B
VES s, DA B8 G- Hb i 8 5 5 38 S RS T FO AT 5 UG o B IR BRI AT A i R BT

5.2. Al BiARFEAE BRI EER A

5.2.1. #r5it

AHIF T 0 A N AL R 5 AL, M ChatGPT HH3REL T P4 logo it 7 (W& 1).

77 R PR A BT s R AR, SAEAT7 M B S . R ECRAAS G L e TSN IE
R, WOKHRMEANEEOSEMER, B ABARENEAR T3 2L . Mok 87 1 B R ek
BARBTFAE, SULIRAE %4, U&7, A logo WA )LESR, LABGIISERIJ7. A4 KU DL
TR L% SRR Iy E, B IR ERE . R T

TEHRAAEER N BORAR, 8% N 5440, BRI G, St R BEMH% A, 6.
gte, THAMZRITE. BARRUIS R AR K. BRSO,

1E5 ChatGPT it it ARG, #M—P3kAEM T Midjourney HICEETR TR (W7 2). K 3REUKITT
OB Midjourney Ji5, AERT — RAIMRE . @AW LR SRAOLE 1 5E 4), RASR
27 =5k s R RS, 4714 logo A (WL 2). logo B (LI 3). logo C (A4 5). logo D (W14 6).

5.2.2. B&iEit

I N AL S RS A E AL, A ChatGPT 3REX 1 /M Wit 77 %

75 F— R ST R, P R R RIS R, FIR K E AR ) L L R R W
A%, SRR

Table 1. Logo design proposal
#1 BERHAR

logo Wit /5% TR TR
logo K (52 T B IR T (R T AR FER N 7. N 54130, BiFRES &
logo “F1& a7 1R [ B TR TR = A DAL 1 -4
logo it HER + KHOSRMER ®ga, B, g6
logo JCE BILE S N
HEAR I TR U 0 28 5% 5 2 A0 1 £ 1R R BRI
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Table 2. Key keywords for logo design proposal
2. R A RXEA

logo it 1]

Ti%—

TR=

KA A

flat vector graphic logo, Ovoid or elliptical
shape, minimal, simple, Round, circular font,

with a gradient of blue and yellow, baby
profile, little sci-tech vibe, super cute,
warm vibe

letter N logo, cute, round corner, Button/sprout
shape, Completly cute font, super cute and
round, curved edges, flat round typography, no
shading detail, outline style, minimalist,
minimal, simple, cute, round, with a gradient
of blue, pink and green

PO OOHAHL
PO PSONOOAADL
@ggggghh oW oW e Ne)

Figure 1. Logo adjustment for proposal 1

1 AR—IRSEE

Figure 2. Logo A
2. Logo A

Figure 3. Logo B
[ 3. Logo B

ONVV DO GE
09 30 PO OE
4 .Q\ & Ll Q
VOSSO CONR

Figure 4. Logo adjustment for proposal 2
4. FREIIFHRE
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Figure 5. Logo C
[ 5. Logo C

Figure 6. Logo D
[ 6. Logo D

T3 R R AR, METEERFMIA G, REMRES, FERHEILEERIER TR, &

THREA . ZETEFNIRZ.

(¥

bR BB TH—HF, PR ChatGPT 1+ & Hh AN e e i 7 SR LA R OB IR F8 & (L4 3 Fk 4) 2 )&, ¥4 77
T ZRREEAR Midjourney, Al TR ZH RURS I SR (0 25 P, T e e A T R 3 2R R 1 A (AL 1
7 MIE9), FEERASREL T STk TR R BT, 3l B dE AL B Cy DL EL F (LA 8. 5] 10~14).

Table 3. Packaging design proposal
F=3 BREITAHR

(B g E S g
ZARNHE i P4 XU AR 15 XA
fie o, W, W W, A, M
TCE KEL 2L 2L
Table 4. Key keywords for packaging design proposal
4 BRETHRXRIA
eI B .
pure white Baby side head silhouette onto the
light blue and yellow baby skincare cream, packaging, light blue and yellow baby skincare
packaging bottle, packaging tube, a box, witha  cream, packaging bottle, packaging tube, a box,
Gond art illustration on the bottles, a smiling strong contrast between the foreground and
child surrounding by flowers in the illustration,  background, minimalist style, photography
XAl minimalist style, soft colors, Muji-style, fresh depth of field effect soft colors, Muji-style,

and natural style, soft white background, clean
and minimalist design, soft lighting, minimalist
style, and ultra high definition, editorial
photography --no hair --ar 3:4 --q 2 --niji 5
--style expressive --s 750 --niji 5

fresh and natural style, soft white background,
clean and minimalist design, soft lighting,
minimalist style, and ultra high definition,
editorial photography --ar 3:4 --q 2 --niji 5
--style expressive --style expressive --style
expressive
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3L

Figure 7. Adjustment of packaging for proposal 1
7. BES R

Figure 8. Packaging A
8 HEA

Figure 9. Adjustment of packaging for proposal 2
0. BRBRIAE

Figure 10. Packaging B
10. B% B
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5.2.3. IP i&it
T N L5 PR AT AL, A ChatGPT BRI T WA 1P it 7 %

Figure 11. Packaging C

11. B%cC
Libo
i,
tzv

Figure 12. Packaging D
12. 8% D

4 {‘

Figure 13. Packaging E
13. 8% E

[r— pL02% —~

\/

Figure 14. Packaging F
4. BEF
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T E IR RE TR RG-S, RERHAEG. HESRMIEE, 1P MR,
A BA — 52 R AR SRR, (EL[RI SCELRFE AT A 2

TR EEEMBILKE S 4G, RAAGMEARECE, 1P KSR, RERKN XA ARM—2
ML, SRR A, ZEATEE. 20, FHE .

HARBEAEASRIE AT ChatGPT M IR IR AN IP LR BT 5 58 AR S il 48 4 (W36 5 A3 6) 2 )i
i\ Midjourney <81, AR/ T AL IP Wit il AR (LE 15 A 18), I 3REL T UK 58 %
RERaREit, 25N IPAL. B C. D (AIE 16, & 17, & 19. &l 20).

Table 5. IP design proposal
FLIPRITAR

IP &l 7% E S HEZ
IP JLE B 2L EA. 2L
IP Pt th W, g, M Htt, k6
IP A% IREANLE, REEEMNE A%, RE. HE. Tl
IP JAU ARBHR, BB Wt R ATE
R 2 NEFENPSLERE, AEFEFM RSB E SRRy, ik
PRI £ fik HESE AL RN 5 S JUU B 5% 2 A0 b
Table 6. Key keywords for IP design
7 6. IP Tk 521A
IP it % o _
%t IE PR
cute baby IP design for baby product, full T .
body, big cute sparkling watery eyes, smiling, cute minimalist baby doctor IP de_35|gn for
i . baby product, full body, geometric shapes,
futuristic, adorable sci-tech body, C4D L . .
S : . . C4D minimalist, big cute sparkling watery
minimalist, metallic accessories, a gradient of . A -
: . eyes, smiling, C4D minimalist, a gradient of
sky blue and yellow, witty, smart, clear white .
o background, blender renderer, super high de- sky blue and yellow, clear white background,
A 1] X ' blender renderer, super high detail, exquisite

tail, exquisite 3d effect, soft light, super high
precision, perfect lighting, 8K, super clear,
super noise reduction --ar 3:4 --q 2 --

niji 5 --s 300 --style expressive --style
expressive --style expressive --s 750 --niji 5
--style expressive

3d effect, soft light, super high precision,
perfect lighting, 8K, super clear, super noise
reduction --ar 3:4 --q 2 --niji 5 --s 300 --style
expressive --style expressive --style expressive
--style expressive

ok 294 [ ek 44 S &%
% ) b | - S W
J s - L -
| ——
. | e :

OO ..’-',: s e .q)"

% & g S
O_’ . (5. } - L%

Figure 15. Adjustment of IP design for proposal 1

15. IP it R—iA%E
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Figure 16. IP A
& 16.1P A

Figure 17.IP B

E17.1PB

¥e

Figure 18. Adjustment of IP design for proposal 2
18. IP @It H R ZIFEE

Figure 19. IPC
E19.1PC
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Figure 20. IPD
& 20. 1P D

5.3. StAEERNEBT A REHERS

53.1. FERIT AR

AW 5T IEIS ChatGPT Al Midjourney 55 Al it TR P [FIFEH , A B 1 DUAMFR & BT 4, Bl logo A
B. C. D. X7y RAEALIA i LAY R T AR AEZE 57

Logo A H1 B 77 R A B JLIMIGAE A EEM B Te R, PLHORALIE M A% 0 e A, B4 LR B
JLE RS . LG H A BRI R 5] 71, A BT 5 P A LN, (A AT o R ST
BRAR . SR, X PN RAEARIE S 57 T T BeAEAE SR BR T, PO B AT L 98 7 36 5 it 44 R 2 Tk
ZHEENER.

Logo C 1 D J7 % NFEBF “N” (AR, EXATCE 54T “Neochild” HIREF BN RK R, #E
IR G AR A it RIS B AR i AL, XA RIS RTE R 1, 5 TIRAIANAZ . (BRI,
BRELE NBRAE 2 B4 ) L bk .

53.2. BRERIHARIH

AHFFEAE B ChatGPT Al Midjourney 46 Al it T H, BTSN RIT %R, B3 Al B, C.
D. E. Fo X875 S5 R I R A5 R399 9% 37 5 FE R 5 T R I —

5 A KRG ARIEE XM, LB FRS, AR AREBRITR . X KSR IR
B, GBHEA RIS, AT AL R R, RN, X KU TR TR, A
FEAFF A A NI TR

%% B 2 F 7 35K AR 8] XM, BEAARRC (77 4%, G BRI . X S5 R BT v . i
BUF AT A A N T L T5 R o ARTAT, P T AURS T) B A SR AS L TN . TGRSR R

5.3.3. IP &SR

ARt ChatGPT FI Midjourney %5 Al it TREMWEIEH, Ak T IPTER IR, B IP
A. B. C. D. iX£&77 RAEALIE i K SA G| H bl 284 J7 R A % 5 R .

IPAFI B EIMABICER, HREE %, SO, g/, XIS E &
AR AR TY, B 5 EFR BT

IPC A D FENINAEAR TR, DEAREEME)L, MG E BT, fEE. XMt
CLLEY 9% 3 BB P S e 4. Wl &g, $85RS SNsE S .

6. £T Al HEARKNREEITHAESHR
Al BRLE SRS P B SRR B AR BB AR . BB S MR35 . & BRI R
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QB AR BT 7 RIEH, ERERES], BRI RA . 8 R A it Al BER I 2
AMEACTT R SR, Al BETH I P L R S G B DL R BOR R RV Pk . FRT, AL S5 A
BOH M P R BIPE i a3t — P ke, HIR AR B BlE Bl AR BLAE . SR 1, AL BZX
A RORS BE AT T R B VR FE B, SOt T SRR AL, ME LR B B IR SRR ANT EAR MK AE, 05 ar
QUM N A, U s, BOERB P F B 5 AW E R, SRR . 1A,

Al RGAFAE “BAG”7 WA, WobdBEAEY. gk, B AR RIS, EHEA
SRUCTHIT B R h B A BE R AT B KRR - NIBTHIM #2221 5 AL R AF, Al R GEN G AL SETT R |

2P S 3 | T T C T N TR

7. &t

ARG I A 5 R B BETE B A 1 AL EORLE R B B B AR SRR, B AL SRS
TR RCREARIE I, BT B A, (AR I A R R i S AR B R A B . SRS, AL
BREA M B R IV EE S ), (AHS NKBHTRES & A Re sk ROR . KRR, ALKAEE R
QIR 518 R AR EBUS RA,  HESEEBOH 2RI SAMERT, RUEE Z TR RS S . BT
HA—EMRIRYE, KRR REGFVTIEEL SaLTHKUR, 20 Al S AT R B R AR
o IFRIEA RS AL BT, SRIBCE 2 T4 i

x B
SCoR I R AR
S5 3k
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