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Abstract

In recent years, the constellation bloggers represented by “Tao Baibai” have aroused the public’s
strong attention to constellation culture in cyberspace. By analyzing the user needs and content
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design of the microblog account of “Tao Baibai Sensei” and conducting research from the perspec-
tive of communicators, this paper finds that the integrated operation design of the highly sought
after constellation IP “Tao Baibai” in the context of microblog has an obvious emotional tone of life.
The design strategy of the 41 model is optimized in the four directions of personality, interest, in-
teraction and interest. The research helps us to understand the operation design concept behind
the successful case of Tao Baibai, and also provides a feasible experience reference for the opera-
tion design of the same type of account.
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