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Abstract

This study aims to explore and optimize the design of remote control based on the theory of un-
conscious design in order to improve user experience and ease of operation. Through in-depth
analysis of the current situation and problems of remote control design, combining the uncon-
scious design theory and user journey map, the study focuses on optimizing the button layout and
increasing the guiding styling design in order to solve the inconvenience of the users in the pro-
cess of using the remote control. Through research and practice, the practical effect of uncon-
scious design theory in remote control design is evaluated to enhance the practicality and us-
er-friendliness of the remote control and provide new ideas and methods for remote control de-
sign and user experience.
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Table 1. Elements of customer journey map
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Figure 1. The basic process of TV remote control design
based on unconscious design theory
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Figure 2. Common TV remote controls at home and abroad
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Table 2. User interview requirements summary
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Table 4. User journey mapping
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Table 5. Statistics of unconscious behaviour and analysis of causes
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Figure 3. Presentation of the overall TV remote design scheme
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Figure 4. TV remote control design program details
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