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Abstract

This article combines practical research to analyze the design elements of multifunctional bedside
tables that currently have high sales in the e-commerce market, analyze user profiles, and design
multifunctional bedside tables that better meet user needs, thereby providing users with a better

SCEF|F: AREH], i, TR IR BEARCSRAE B FETED]. BT, 2024, 9(4): 659-670.
DOI: 10.12677/design.2024.94520


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.94520
https://doi.org/10.12677/design.2024.94520
https://www.hanspub.org/

A, KA

bedside table user experience. Method: Firstly, collect and filter the existing multifunctional bed-
side table images and keywords on the e-commerce platform, use gooseeker software for word
segmentation, manually clean the segmentation results, and finally generate a data portrait of
bedside table product users. Then, combine the surveyed data to generate a user portrait. Based
on the analysis of the research, select and organize the most representative user preference func-
tions and design elements, and integrate the bedside table function that users prefer into the de-
sign, and output three design sketches. Deepen the design of three design sketches and ultimately
output a multifunctional bedside table design scheme that better meets user preferences. Conclu-
sion: Through the study of the relationship between the appearance design and functional ele-
ments of bedside tables and user preferences, this article identifies the user’s preferred functions
and design elements, and innovatively designs a new type of multifunctional bedside table.
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Figure 1. Statistical chart of wholesale and retail transaction volume of domestic furniture products
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Figure 2. Statistical chart of wholesale and retail e-commerce transaction volume of domestic
furniture products
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Table 1. Analysis of sales of bedside tables on Taobao (Tmall) mall
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Table 2. Analysis of bedside table sales in Tiktok Mall
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Figure 3. User group KANO attribute analysis chart
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Figure 6. Bedside table sketch plan three
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