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Abstract

Based on the Sun Yung's Licensed Tavern in the Riverside Scene at Qingming Festival, the design
characteristics and rules of commercial space in the Northern Song Dynasty are studied to explore
the inspiration for the current commercial space design. The analysis and research are based on the
image interpretation method, supplemented by the analysis of historical documents, and verified by
the functional analogy method. It is found that the commercial space design of Sun Yung’s Licensed
Tavern has a mature and systematic design logic, the use of the external natural environment of the
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space is accurate and appropriate, and the internal design and decoration functions of the space are
clear. Under the support of government business policies, the prosperous and stable market, and the
diversified user needs, the characteristics of function-based, form-supplemented, brand effect, and
emphasis on experience are formed, which has a strong reference value for the current commercial
space design and has a certain supplementary role in the study of design history theory.
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Figure 1. Sun Yung’s Licensed Tavern
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Figure 2. Point map of Sun Yung’s Licensed Tavern
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Figure 3. Comparison of Sun Yung’s Licensed Tavern
and Shi Qian Jiao Shop
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Figure 4. Floor plan of the presumptive yard of Sun Yung’s Licensed Tavern
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Figure 5. Ground floor of Sun Yung’s Licensed Tavern
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Figure 6. The inferred ground floor plan layout
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Figure 7. Diagram of the seats in a separate private room on the second floor in Sun Yung’s Licensed Tavern (refer
to the Four Scenery Landscape Painting Sitting Picture)
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Figure 8. The original picture of the store sign and the
color restoration map
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Figure 9. Lightbox advertising diagram
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