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Abstract

In the context of the continuous development of customized home industry and high-end consump-
tion, the design of high-end customized home product service system can promote the development
of the industry. KANO model was used to analyze the samples, and 23 groups of product demand
indicators from four dimensions were integrated from the development trend of high-end custom-
ized home furnaces, and user questionnaire analysis was carried out to clarify the relationship

XESIF: e, WFERE, KSR T KANO AL & 2 H KR IR S RG], #it, 2024, 9(5): 909-926.
DOI: 10.12677/design.2024.95626


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.95626
https://doi.org/10.12677/design.2024.95626
https://www.hanspub.org/

Wt 5

between “home furnaces and customer customization”, so as to implement the design of high-end
customized home furnaces service system. According to the priority of the demand points, the cus-
tomization scenarios are divided, the service system diagram and blueprint are formed, and the
online customization service platform is designed, so as to form a high-end customized home ser-
vice system. Through the analysis of the needs of target users, the service design research is carried
out, and the design characteristics of four high-end customized home products service system are

summarized, which are “systematic”, “security”, “experience” and “sustainability”, and the content

of innovative service mode provides ideas for the development of high-end customized home prod-
ucts.
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Figure 1. Distribution of high-net-worth individuals in Chinese mainland
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Figure 2. The demand of high-net-worth individuals
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Figure 3. Design research process
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Table 2. Evaluation of KANO demand types
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Table 3. High-end custom home demand type statistics and classification
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DiReH = M/% O/% Al% 1% R/% Q/% JRIE
Al 16.35 20.21 51.2 10.10 2.41 0.00 A
A2 53.20 12.20 25.20 10.30 0.00 0.00 M
A3 10.21 52.23 15.06 22.50 0.00 0.00 0
A4 23.60 41.26 15.36 15.31 2.36 211 0
A5 17.26 2431 4252 15.63 0.00 0.28 A
AB 19.63 39.26 21.14 18.31 1.66 0.00 o]
A7 47.26 16.36 23.36 13.32 0.00 0.00 M
A8 42.56 26.25 14.26 17.52 0.00 0.00 M
A9 13.27 39.26 22.26 25.21 0.00 0.00 0
A10 10.21 40.22 25.20 24.26 0.11 0.00 0
All 21.12 11.37 42.15 25.36 0.00 0.00 A
Al12 43.16 19.52 23.16 14.16 0.00 0.00 M
A13 11.84 42.85 22.16 23.15 0.00 0.00 0
Ald 41.69 15.15 23.15 19.21 0.80 0.00 M
Al5 16.18 43.21 16.36 24.25 0.00 0.00 o)
B1 48.26 15.36 17.21 12.30 3.26 3.61 M
B2 42.36 12.33 21.21 24.10 0.00 0.00 M
B3 39.83 25.36 24.12 10.69 0.00 0.00 M
C1 18.26 20.36 19.36 39.25 2.77 0.00 |
c2 13.43 4558 15.63 25.36 0.00 0.00 0
C3 21.36 42.36 21.15 16.31 0.00 0.00 0
c4 10.94 20.31 45.12 23.63 0.00 0.00 A
C5 39.26 12.52 23.16 24.19 0.23 0.64 M
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Table 4. KANO model requirement attribute classification
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Table 5. Requirement membership result summary
=5 BRRBELERLE

B
g2
NM NO NA NI NR NQ
Al 13 16 41 8 2 0
A2 43 10 20 8 0 0
A3 8 42 12 18 0 0
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A4 19 33 12 12 2 2
A5 14 20 34 13 0 0
A6 16 32 17 15 1 0
A7 38 13 19 11 0 0
A8 34 21 12 14 0 0
A9 11 32 18 20 0 0
Al0 8 33 20 20 0 0
All 17 9 34 21 0 0
Al12 35 16 19 11 0 0
A13 10 35 18 19 0 0
Al4 34 12 19 16 1 0
A15 13 35 13 20 0 0
B1 39 12 14 10 3 3
B2 34 10 17 20 0 0
B3 32 21 20 9 0 0
C1 15 16 16 32 2 0
c2 1 37 13 21 0 0
c3 17 34 17 13 0 0
C4 9 16 37 19 0 0
c5 32 10 19 20 0 1
Table 6. Demand satisfaction coefficient results
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A0 JE HITE SR 0.65 0.50

All AR BERUAH 0.54 0.32
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Figure 4. Scatter diagram of system design requirements
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Figure 5. High end customized home product service system
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Figure 6. Blueprint for high-end customized home products and services
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Figure 9. Hi-Fi prototype screen
9. BREREFE

DOI: 10.12677/design.2024.95626 925 wit


https://doi.org/10.12677/design.2024.95626

Wt 5

6. 4578

T [F4 v E ) KR RO AR 55 R e it RESENE AUl e IR, R RGN, Rath. Ik,

FIRFEEME IR . ) KANO BRI HER L 7 /5K, LA 33 v JRIT 8L, Il iR 55004y
SEMBAA LSS SR, ARG A, KBRS Bhim APP {EJuE i & I T SR [10]. 4 kiR
FrEEEF AR R, B 5 AR, SCOMEIL BN B AR AN B X v o 5 11 K ) 2
GEPEQUET, 47 G AR 5 AR AR T SL AR S IR S5 B0 BT, UL A v i E ) 5 I 55 AR e RE S X IE

AR R -

T OB
XHITEEFYRNEEESZ

BE K

[1] ARG 2T Web MEEEHSEFEERAMWERMF G0N #1F, 2023, 44(5): 29-31, 37.

[2] JFRAE, BRob. T KANO BEAU“ Ak L B E KRR R A iH[I]. [ 1A%, 2023, 44(18): 418-425.

[3] Kano, N. (1984) Attractive Quality and Must-Be Quality. Journal of the Japanese Society for Quality Control, 31, 147-
156.

[4] R, YLEAR, A HRERFENRS BT RIER D], ¥t 2017, 30(4): 110-111.

[5] H3H. T KANO BRI ZIMENT 2 ARSIk 55 ARGttt [J]. 3% TR, 2024, 45(16): 431-438.
http://kns.cnki.net/kcms/detail/50.1094.TB.20240517.1657.018.html, 2024-05-22.

[6] SHIRER. JeT FREemlh—uh =0 IR S5 7R R A E A 75 [D]: [Fl L2207 10 3C]. Bt Wil & pkoR %, 2014,

[7] Sz, “HIRM -+ 5 T 5 HE h RS BT 0], INARE5R, 2020(17): 70-71.

[8] ARRH. UBIIRAM N EhHAT APP AL Bt B 2 [D]: [Wil 260t 3], ot LR, 2023.

[9] ZEBgHH. ETF RS EA RS E #1128 APP BT 72 [D]: [ 24400 3C]. BisH: Wi s K2, 2023.

[10] AkHil. s R AE R4 ENRAT 2% App it iR B S HBE FE [D]: [l 4= A0t 3C]. o4 YLK, 2022.

DOI: 10.12677/design.2024.95626 926 Bt


https://doi.org/10.12677/design.2024.95626
http://kns.cnki.net/kcms/detail/50.1094.TB.20240517.1657.018.html

	基于KANO模型的高端定制家居服务系统设计
	摘  要
	关键词
	Design of High-End Customized Home Service System Based on KANO Model
	Abstract
	Keywords
	1. 引言
	2. 问题透视——高端定制家居的服务系统
	2.1. 高端定制家居发展趋势
	2.1.1. 需求持续增长
	2.1.2. 生活方式的创造
	2.1.3. 多元化的复合场景

	2.2. 核心问题

	3. 研究设计与流程
	3.1. 研究方法
	3.1.1. KANO模型与服务设计
	3.1.2. 产品服务系统设计

	3.2. 研究流程

	4. 高端定制家居研究实施
	4.1. 高端定制家居产品技术分析
	4.2. 用户需求与观察分析
	4.3. 指标构建与问卷设计
	4.4. 数据收集与处理
	4.5. 设计需求确定

	5. 高端定制家居的服务系统设计策略
	5.1. 高端定制家居服务系统架构
	5.2. 高端定制家居产品服务蓝图
	5.3. 高端定制家居服务平台定位
	5.4. 产品功能分析
	5.5. 产品系统设计

	6. 结语
	注  释
	参考文献

