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Abstract
“Cloud Tour Dunhuang” is jointly launched by the Dunhuang Academy, People’s Daily New Media
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and Tencent, the first WeChat and qq mini program with rich Dunhuang Grottoes art appreciation
experience. With the help of intelligent means and technical space and time limitation, it realizes
the digital transmission of physical landscape. This paper will analyze the development path of
“Cloud Tour Dunhuang” from the perspective of media management, explore its new mode of oper-
ation and management, summarize the main characteristics of its image design, and discuss its ap-
plication prospect and development trend in the tourism industry. It provides feasible ideas for the
image design of other tourism mini programs.
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Figure 1. Digital scripture cave page
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Figure 2. Digital Dunhuang panoramic tour
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Figure 3. Cloud Tour Dunhuang cultural and creative product page
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Figure 4. Homepage of cloud tour Dunhuang mini program
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