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Abstract

Shandong Bangzi Opera, as one of the three major local opera genres in Shandong Province, has a
history of over 300 years. It is a cultural symbol of the southwestern Shandong region and carries
rich historical and cultural values. However, with the rise of digital media, traditional culture, espe-
cially traditional opera art, is facing dual challenges in terms of dissemination methods and audi-
ence acceptance. The dissemination methods of traditional culture urgently need to be updated to
adapt to modern aesthetics and communication habits. This article takes Shandong Bangzi Opera
as an example, starting from its historical and cultural background, analyzes its dissemination sta-
tus and challenges in modern society, and explores how to promote the dissemination and popular-
ization of traditional Chinese opera culture through design innovation in the context of the new era.
Through in-depth analysis of the historical and cultural background of Shandong Bangzi Opera and
its current dissemination status in modern society, practical and feasible design innovation strate-
gies are proposed to enhance the dissemination and influence of opera culture in the digital media
era. This not only has important practical value for the inheritance and protection of Shandong
Bangzi Opera, but also provides theoretical references and case studies for the innovative dissemi-
nation of other traditional opera art forms in the digital age. It has profound academic and social
value for promoting the creative transformation and innovative development of Chinese traditional
culture.
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Figure 1. Design of the “Jue’er” logo for Shandong Bangzi Opera
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Figure 2. Creative design of Shandong Bangzi Opera Culture
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Figure 3. Shandong Bangzi Opera auxiliary graphic design
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