Design #1l, 2024, 9(5), 1-8 Hans X0
Published Online October 2024 in Hans. https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.95527

ETURBRANZAFEERERS
23 8] K R

EPH, FARE
MR RS EAR B, T3 FEA

Weks H . 202447 H24H; FHBEM: 2024479 18H; KA HI: 20244F9H25H

=

FHABERT EAEEZEENXRRZEN A ERKEW, SFReBhsk,. ZRM6. WEBmZ
FHXREHENEABELE . TAMARNKEELH. Bl CERERMRAPR, MILEAEE
Gt R B ASEER SRR, R 1 AL SE RN 2 (A 0 P ) B IR R MBS A R i R B
RIMFEZ BT RAEA A P RAR R .

XKiEid

MBI, ZEWNEES, oF, TN

Research on the Relationship between Color
and Space in Indoor Parking Lots Based on
Visual Perception

Zhuoyan Wang, Yongchang Li"

College of Art and Design, Nanjing Forestry University, Nanjing Jiangsu

Received: Jul. 24, 2024; accepted: Sep. 18™, 2024; published: Sep. 25", 2024

Abstract

This study aims to explore the impact of indoor parking lot color and relational space on user expe-
rience, investigate the relationship between color selection, spatial distribution, visual perception,
and their potential effects on user emotions, behavior, and cognition. By combining theoretical
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frameworks and case studies, theoretical and practical support is provided for optimizing indoor
parking lot design, emphasizing the importance of visual perception in spatial experience. And it
explores how to improve the overall functionality and user perceived quality of parking lots through
effective design methods.
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Figure 1. Sydney-72DP colour car park
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Figure 2. Angle Lake transit parking
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Figure 3. Car parking in Cajnovas, Spain
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