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Abstract

National culture is the unique identification of a nation that distinguishes it from other nations, and
it is the core of national spirit. Applying national culture elements in cultural and creative product
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design can make the products have unique cultural connotation and visual style, and enhance the
added value and market competitiveness of the products. Through the connotation of national cul-
ture and cultural and creative product design, this paper analyzes the three major application ideas
of symbol extraction and reconstruction, cultural story implantation and emotional resonance, and
innovation and integration of traditional crafts, and puts forward the design strategy for the fusion
of national cultural elements and cultural and creative products from the current situation of cul-
tural and creative product design, specifically, innovative design methods to improve the quality of
cultural and creative products, emphasize regional characteristics to enhance cultural recognition,
and create a brand effect to strengthen market promotion.
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Figure 2. Grape drying room sticky notes
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