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Abstract

New Year paintings originated from ancient door god paintings, which evolved from door god sym-
bols and were the earliest images painted on doors to ward off evil spirits. The whip mace door god
is a distinctive martial door god in door god paintings. This article takes the whip mace door god in
the Hebei Wuqiang New Year painting as an example to discuss its image characteristics from the
aspects of composition, body proportion, and color setting, and applies it to modern cultural and
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creative products to promote the public’s understanding of Chinese martial arts door gods, make
more people love Chinese traditional culture, and thus inherit and promote it.
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Table 1. Type table of whip and spear door gods [3]
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Figure 1. Redesign of the door god image
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Figure 2. Stationery design
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Figure 3. Red envelope design
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Figure 4. Canvas bag design

B 4. MAEIEHt”

Figure 5. Keychain design
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Figure 6. Mug design
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