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Abstract

Against the backdrop of rapid global economic development and technological advancement, the
design of modern office furniture has become a key factor in shaping work environments and meeting
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workplace demands. This study focuses on the innovation in office furniture design, exploring how
elements of simplicity, modularity, and ergonomics are integrated into modern office furniture to
address flexible work styles and enhance employee well-being. We thoroughly analyze how design
trends influence the functionality and aesthetics of office furniture, and how these trends respond
to the evolution of market needs and consumer preferences. The findings indicate that design opti-
mization not only enhances work efficiency and comfort but also strengthens the sustainability and
adaptability of furniture. Through in-depth case studies and market feedback, this paper provides
strategies and insights for designers, manufacturers, and corporate decision-makers on how to lev-
erage design innovation to optimize office furniture selection and market promotion.
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Figure 1. Gender analysis of office data
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Figure 2. Office data age analysis
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Figure 3. Office data career analysis
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Figure 4. Regional analysis of office data
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Figure 5. Office data category preference
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