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Abstract

Luxury fashion items possess high aesthetic and symbolic value. By incorporating Chinese zodiac
culture, brands not only inject new vitality into their cultural essence but also meet the aesthetic
needs of consumers from diverse cultural backgrounds. From the perspective of creative design and
culture, this paper provides a detailed explanation of the connotations of Chinese zodiac culture,
design expression methods, and the aesthetics of luxury goods. It selects nine typical luxury fashion
brands and conducts an in-depth analysis of their use of Chinese zodiac culture and creative designs
since 2016, focusing on three dimensions: pattern design techniques, color usage, and artistic selec-
tion of text. The study summarizes and synthesizes the characteristics of their application.

XEG|I I M. RGE B s E AR S A& B D). #2024, 9(5): 191-202.
DOI: 10.12677/design.2024.95549


https://www.hanspub.org/journal/design
https://doi.org/10.12677/design.2024.95549
https://doi.org/10.12677/design.2024.95549
https://www.hanspub.org/

ML

Keywords

Luxury Brand of Clothing, Chinese Zodiac Culture, Artistic Expression

Copyright © 2024 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

A S X P EAG AWM AE TS RIX IS . o E A B SCAE Sy i B 4% 88 Ak ) B 22 20 0
5, TERRIGFE M EARFIE S 5EEEA, FRARIGESECERITFHEZE R, HTFHiEsE
SWEL STV E, PEAY RS FEE K SLRZE M FE RME, Ea)EF s EA ik
FILG A 2 I M A A . A SCIE L 2 B A S 25 42 it is b AR B St b R =), BRR A E
A A 5 R R LA A R B R TR SRR IA T 2, IR IX — LB 2R S I SCAR Y B AT DA E
B 1L FR [ AR SRR R R P 5 SCAL R AN A TR R LA %, NS i RS SO TR I VE A
2. FEIEEXHHNENX

R E AR SOt R R AR RIGAE G UL R B B R 4y, BB RER ) R R XA EE RSN,
EHEPIZEARIERBIESG IS MRERAFRELE, 0 ERB AL ITEA A6, B2 RS
M5 S ST .
2.1. hESE EXRER

EH, XIREMEA TEE, ER TR REES, AT AN .. SESULEARRIZIY,
FREAE SO LR . 2B BB M. B . Do B BE. XYL 0. EEAEEOLE LD, BEIE. XA
B &L FEDES P EEG AL BB ER &g &k . TRk, <tz h, REEREXH, 2
FR [ 45 AL ) B B A A 22— 1]

(LR
L Y-
R o
HP W

Figure 1. Chinese zodiac
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Table 1. Comparison of the ways luxury brands utilize Chinese zodiac culture
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Figure 2. GUCCI hairpin design for the year of pig
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Figure 3. Louis Vuitton and Chopard’s 2018 year of the dog zodiac design
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Figure 4. Dior’s 2018 zodiac jewelry
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Figure 6. Louis Vuitton collage design
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Figure 7. Hermes collage design
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Figure 8. Hermés zodiac keychain design
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Figure 9. Moschino product design for the year of dog
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Figure 10. Moschino product design for the year of pig
10. BEETIE RS AR

4.2.3. XFHEH

SRR FRIKE 15 B RRe 1 F A AL R 5 SCRA L IR AIPE[10]. 2 & A 1S F AR
B S i 2 R A BRI, miEcbis AR ERSCF iR . R I B ME— AR R 2 Ak
KA T (1)1 IR B S U R R, R EHAE S — 0, AE BT EENIR L. g <
BFEMNEEBNESR, TN FEETREZ GO ) (1990 dbar 55 Rk “X8” BlE& it
T 118 NI DUE W SR 146 MESERRIBH A “08” FERCARBMIEEFFREGHN “F” 5
“I7 [11]. BWHFFFAERE, SCFRIEEAR SR TGIE LT .
4.3. TRIfEA

(1) ¥ E A H A5 RS

A AR 1 SO R R A BT 5 3 114 77 52 KT R AR W R T A 1 1) RO S Ak RO I 1) — 3 43 [12]
B EHEES T H AR BEAHRE, HA S E R E AR —4, SWEME NS 1E AR
134k

Figure 11. Panerai watch design for the year of the monkey
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