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Abstract

The official WeChat account of an art museum serves as a digital platform for disseminating public
educational resources and providing services. It is also a channel for promoting the brand image of
museum. The current state of these accounts reflects the progress in the digital construction of mu-
seum collections, and they have become an important link between museums and the public. This
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paper focuses on the cultural theme of China’s reform and opening-up, examining the content and
methods of WeChat accounts of museums dedicated to certain aspects of red culture. The study ex-
plores their interactive features and proposes suggestions for improving the display methods used
by these accounts. The aim is to offer guidance for the development of WeChat accounts related to
red culture-themed museums in China, promoting the digital dissemination and service of red cul-
ture with a people-centered approach.
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Table 1. The official WeChat accounts of the first batch of national key art museums
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Figure 1. Text oriented WeChat public number article design renderings

1 XFFEBEMEARSIERITHRE

4.32. BRSEAHEDENEPERERELASXERIT

2019 4 8 H, ks, ESBEH G OT SCRFRYIE B ERF At & 1 SRR EXIE L)
R BURR N PE TR X 25, TRIIBER A S —F R P SR L&, 264 51 SR YIAE B i A B AT [7] -
FIZeIX— A%, ASCHEAT T HS Al it

Figure 2. Color oriented WeChat public number article design renderings
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Figure 3. Graphic oriented WeChat public number article design renderings
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