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Abstract

With the development of artificial intelligence, chatbots that mimic human thinking and are primar-
ily characterized by social interaction have emerged. While helping users solve problems, chatbots
also meet their social needs, providing real-life emotions and companionship, allowing users to feel
positive interactive effects during the application process. This article analyzes the current devel-
opment status and design characteristics of social chatbots, and explores the role of emotions in
human-computer interaction through practical cases, in order to discover the impact of artificial
intelligence technology on human development.
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Figure 1. Fifth generation Microsoft Xiaobing model diagram
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Figure 2. Comment on Robert’s official account interface
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Figure 3. Login interface of Replika chatbot
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