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Abstract

This paper conducts an in-depth analysis of the visual elements, artistic styles, and design concepts
of existing collectible toys, exploring their uniqueness and innovation across various dimensions
such as domestic and international research status, style studies, and character design. The study
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employs methods such as visual analysis and design theory to systematically examine how different
collectible toys attract audiences and shape emotional connections and cultural meanings through
unique visual languages and artistic styles. The results indicate that collectible toys are not merely
products; they successfully convey specific themes and emotional experiences through their dis-
tinctive artistic design and cultural innovation. This research provides theoretical exploration and
practical guidance for understanding the role of collectible toy IPs in artistic design and cultural
impact. It uses the original IP “Seek Trace 001” as an example to discuss how to design a collectible
toy IP character from the perspectives of emotion and narrative.
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Figure 1. Doraemon doll
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Figure 2. Crayon Shin-chan doll
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Figure 3. Arale doll
3. FRIENMF?

Figure 4. 1000TENTACLES monster toy
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Figure 5. Coal Yard Black Dog “Endless Journey”
B 5 HAEm “TRifE” ©

3) HLaR XUk : HLES IS AT DOE B DNLE O B ZH TR, IERERR. ThREZ R, E@alivg
B NI B e (L1 6). o, HASE) Bandai 2 w2 HLE A EI TR R e —, HAQ
RAEm IS T @ik 2SR PLE AR LE 7)E @A, BRitz sb, — 8 it it 2
BEH R SN BILR AR, il HARIZ) EH B LA BIER Mak 251, K2 Bl et R (L
8), XEHLEF NI RIRZHLE NIRAIRI L) Z U 5% -

Figure 6. Acid Rain war mech model
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Figure 7. WALL-E robot model
B 7. RAHEAER

DOI: 10.12677/design.2024.95567 351 iZann


https://doi.org/10.12677/design.2024.95567

Figure 8. Hiroshi Yokoyama model
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Figure 9. Hatsune Miku nendoroid
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Figure 10. Attack on Titan nendoroid
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Figure 11. Demon Slayer nendoroid
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Figure 12. KAWS tide play
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Figure 13. Insomnia Doll tide play
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Figure 14. Peter Pan tide play
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Figure 15. Tracing 001 three views
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Figure 16. Tracing 001 design collection image
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Figure 17. Tracing 006 design collection image
B 17. 3k 006 WEEA®

N T A AU DU B A A, A B TR RS IR 18), AT RERE AL
K 19), XAMERTE T IP BFHRE, YN T Ak, X Jm RS AR vl b 5 R P 2 B 2
HARGE, A CLE H R SR S B SRR AL, (RIS 0 C i) i R R B it 1 S NSz AA 2R
BTk, XA ER, AT ARG AR AR, FHAERIDLT I B .

Y

Figure 18. Tide play IP graphic logo design
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Figure 19. Tide play IP meme design
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Figure 20. Digital tide play physical simulation
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