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Abstract

The Meijian brand has achieved a perfect combination of cultural inheritance and innovation in the
packaging design of green plum wine by cleverly integrating traditional plum blossom patterns with
modern design concepts. This paper discusses in detail the historical and cultural connotations of
plum blossom patterns, the historical and cultural background of the Meijian brand, the core con-
cepts and strategies of packaging design, and the specific application of plum blossom patterns in
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Meijian packaging design. Through the analysis of market feedback and cultural communication, it
can be seen that Meijian’s packaging design not only enhances the brand’s market competitiveness,
but also successfully spreads Chinese traditional culture worldwide. This study not only provides a
reference for the application of traditional cultural elements in modern brand design, but also pro-
vides a useful reference for promoting the international dissemination of Chinese traditional cul-
ture and brand globalization.
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Figure 1. Example of plum blossom pattern
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Figure 2. Geometric figure examples
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Figure 3. Example of packaging box surface design
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Figure 4. Example of bottle decoration
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Figure 5. Label design example
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Figure 6. Gift bag design example
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