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Abstract

With the rapid development of China’s economy, commercial plaza space plays a vital role in im-
proving the image of urban streets and improving residents’ happiness index. Taking Jinan Sunac
Maoxi Plaza as an example, as a typical commercial plaza, it has a large flow of people and has a
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significant impact on the urban street interface. Through the investigation and analysis of the cur-
rent situation of the square space, based on the theory of environmental behavior, the interaction
between human behavior and spatial elements is explored, aiming to explore design strategies to
improve user comfort and optimize the spatial image of the commercial square. This article not only
reveals the application value of environmental behavioral theory in the design of commercial plazas,
improves the image of urban streets and residents’ happiness, but also promotes the integration of
sustainable development of urban space and humanistic care.
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