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Abstract

Heze is a city with along history, rich in natural landscapes and cultural resources, is China’s famous
“Peony Township”, “Water Margin Township”, and is also the country’s largest Hanfu production
area. Nowadays, Heze City vigorously promotes the development of the tourism industry and pro-
motes the development of urban culture. However, for the current Heze City, there is not yet a
young IP image that conforms to the characteristics of the city. This paper takes Heze City as the
research object, takes peony and Hanfu as the theme, and designs an IP image that conforms to the
characteristics of the city, so that people can better understand the humanistic genes of the “Peony
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Township”, feel the unique customs of Heze City, and feel the charm of the largest Hanfu production
base, so as to add a unique temperament and brilliance to Heze.
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Figure 1. “Hexiaoying” main visual and three-view design
B 1 “SENB” =Mk =MEE

FEEEWAIERE b, “/NE” SRHA] T 5 P M P b i S A A PHIE R AR R 2L, A
DU T T G CABE B R 3ok €, SESGIR 7 IR S MU, WEERR S H . “H/ha” M AYB

DOI: 10.12677/design.2024.96767 935 Wit


https://doi.org/10.12677/design.2024.96767

FH At

SENRIVERCTT B B ERXURR, AR ST SIRAT I D 2, FORFRIE . iF IRk AT R M R B R S
S RARIIERE, WORMNTNEZ5IE0G . A5 “H/Na7 HASIRE, MU 7“3
H, SRR X A T D SR SR ] A T SR B AT, K SO B AR IR B B AR
ROt 3 SR 5 ST AR

4.2. 1P KR A EAERIT

IP At Bt R 1P FER BTG, ST AL BT IR AR . KRR B . KU AR IO SME 2 1P
EITH N HIERERR[6] o ARG ——E AL R B T A R RCR R, 2B Rt (1 H Sk 2k
WFEE A R B M5, 3 BT S AR g AMALSE b5t s o0 BRAE 5 1 R SR [7]

JEARITE AR B P AL SO 5 SRR R . 3 /NI 3X— IP B vevt, b 1 o s
BRI A EIARIDURFE R, B AN B U A B R (1A 2). R L LUETE . SEHLK
Aol 0 R XK R e, 2t 0 ROR EE A 1] PR FA TE RS B0 Sk M AT RV, 82 5 Y SRR IR PR U5 35 A
CE AR, B LR ST, DRSS R RS T i e bty SR I R P
TERTE S

Figure 2. Tang Dynasty and Qing Dynasty extended image design
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Figure 3. “Hexiaoying” emoji design
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Figure 4. Sticker and canvas bag design
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Figure 5. Keychain and phone case design
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Figure 6. Beauty and fan design
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