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Abstract

In recent years, the rapid development of IP visual image, the global IP market continued to grow,
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IP visual image of the spread of a variety of carriers, play variety, loved by young people. People in
the pursuit of high quality of life at the same time people do not pay attention to the impact on the
environment, especially in the field of marine pollution more and more serious, which aroused peo-
ple’s thinking. Let people in the pursuit of high quality of life at the same time have to pay attention
to environmental protection, and the integration of IP visual image design and Marine field will in-
ject fresh blood into the field of Marine protection, bring new vitality and vigor. This paper explores
the significance and influence of IP image design on marine protection, and deeply understands the
integration of IP image and marine elements. Through the analysis of IP image cases, we can realize
the collision of different elements in IP, the cultural significance of IP and the brand value of IP. The
significance and influence of IP image on marine protection are summarized.
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Figure 1. “Little Ocean Guardian” IP image design
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