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Abstract

As a result of the rapid urbanization of China and the continuous growth of the urban population,
the contradiction between the scarcity of land resources and the excessive population density is
becoming more and more prominent. At the same time, the price of housing in developed areas is
rising, and young people with a weak economic base cannot afford the high price of housing. Under
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such a social background, single-bedroom small houses with a floor area of 30 to 50 square meters
have become the best choice for the young generation struggling in the city and the middle and
lower income groups in the city to buy a house or rent a house. However, although the small house
meets the most basic housing needs, there are problems such as irrational space configuration, in-
sufficient functionality, poor comfort and other issues that affect the quality of living. In this paper,
based on the demand of young groups for living space, we systematically analyze the market devel-
opment prospects, industry analysis, competitive research, user interviews, questionnaire research,
user profiles, user characteristics induction to understand the needs of young people’s lives, extract
the most important functional areas for young people to expand, optimize and innovate the multi-
functional furniture on the market, and design a set of multifunctional furniture based on the needs
of young people’s lives. A set of space-saving multi-functional magic furniture is designed based on
the needs of young people’s life. The main body is a sofa, both queen-size beds, bunk beds, as well
as cabinets and desks, to meet the user’s multi-scenario needs in a small space, and to improve the
quality of life of youth groups.
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Figure 1. Percentage of places of residence
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Figure 2. User residence status
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Figure 6. Attitude towards magic furniture
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Figure 8. Three-view dimensional drawing
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