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Abstract

In the process of urban renewal, the urban spatial structure continues to change, and urban renewal
has become a new way of urban development. The activation and utilization of cultural blocks has
become an important strategy to promote sustainable urban development and enhance cultural
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value. This paper takes Jinan Shanshi East Road cultural block as the research object, and discusses
the renewal and activation path of cultural block under the background of modernization based on
the theories of urban renewal and activation utilization. It also puts forward the activation and uti-
lization strategy of historical and cultural blocks under the background of urban renewal.
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Figure 1. Shanshi East Road location
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Figure 2. Shanshi East Road cafe
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Figure 3. Shanshi East Road film production factory
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Figure 4. Zaino art store
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Figure 5. Shanshi East Road film production factory
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Figure 6. Zaino art store
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Figure 7. Cultural and creative space
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Figure 8. Music space
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Figure 9. Inexpensive bookstore
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Figure 10. Public art 1
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Figure 11. Public art 2
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Figure 13. Xinshang bookstore
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Figure 15. Xinshang bookstore
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