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Abstract

This paper summarizes the formation process of rural revitalization strategy and four rural types
formed in this process. In this process, it is found that it is difficult to give full play to rural industrial
and cultural advantages in high quality based on rural characteristics. Based on this background,
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combined with the theory of innovation diffusion, the system structure of rural creation community
is proposed to build rural regional brand according to local conditions. Based on four cases of rural
creation communities in Xiaodongshan Village, Panjiagou Village, Zhuangwu Village and Moshan
Town, four ways to promote rural revitalization projects are analyzed. Starting from its rural char-
acteristic culture and industry, it creates a series of cultural experience formats based on the six
dimensions of the rural creation community, and finally realizes the five values of the rural creation
community. Rural creation community system is a guiding strategy to promote industrial upgrading,
brand building, cultural inheritance and ecological livable, and is the main platform to promote the
development of new industries and new business forms in the countryside, and to strengthen the
eco-friendliness of the countryside and the integration of the old and the new. In the future, the
construction of the rural creation community will become a model that can effectively lead the re-
vitalization of the countryside, exploring the road of co-prosperity between the countryside and the
city by tapping into the characteristics of the countryside.
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Figure 1. Four rural types formed under the Rural Revitalization Policy
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Figure 2. Construction of rural creation community system
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Table 1. Rural creation community case introduction
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Figure 3. Four promotion paths of Rural creation community
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Figure 4. Xiaodongshan Village rural creation community scheme design
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Figure 5. Panjiagou Village rural creation community scheme design
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Figure 6. Zhuangwu Village rural creation community scheme design

& 6. Ei5EZ QIRREIEG Rkt

4.4. B2 BESHEDN 2 QI HERFE—UELLE A B

W2 VRIS TAERR T —EBA. BARULENLAR AR R, BRI 2 m 7 el
255 2RI . A5 X 2 2 WA BOVRE RS REER, BafkE orlRAULEE SR
FIX 2R, AR RR R 8BS DL B 2

P LB T L AR 2 BOR R, ARFTRm ™ s B AR, L s T M A AR A A s kb
EMESME . £ 2 WIGIGUT, 82 2l i SRS TIE R IR ()™ lk 2 QL [RAR, nlsl 7 pr
o ZRHAN T 2 BABERMAER, WEREE S8 2 HEEE LR sLs, X T 2R R
Bk e HA HEARH

5. BT QIR KERE
S 2 QU R DU A BRI S DT, R 45 4 2 G000 A R, B B 2 LRI K

DOI: 10.12677/design.2024.96821 1501 Bt


https://doi.org/10.12677/design.2024.96821

THE 2

2 FEXT ROV S SRR, W 8 A

Figure 7. Moshan Town rural creation community scheme design
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Figure 8. Six dimensions of rural creation community
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Figure 9. Art guest house design of Xiaodongshan Village
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Figure 10. Cultural and creative design of Xiaodongshan Village
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Figure 11. Design of Xiaodongshan Village entrepreneurship center
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Figure 12. Public service space design of Xiaodongshan Village
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Figure 13. Regional brand design of Xiaodongshan Village
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Figure 14. Xiaodongshan Village of rural experience exhibition hall
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Figure 15. Five values of rural creation community
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