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Abstract

In recent years, with the deepening of the reform of higher education, the contradictions and
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problems faced by college students are increasing day by day, and there are many subjective and ob-
jective reasons for the root causes, which come from many aspects such as society, schools, families
and students themselves. It has caused huge psychological pressure on college students. One of the
most direct manifestations of this is anxiety. In order to study the aforementioned issue, based on the
analysis and research of domestic relevant materials, this study collected 149 valid samples through
questionnaire surveys at Shandong Jianzhu University. The results indicate that personal, social, fam-
ily, and other factors of college students all have an impact on their anxiety issues, especially the prob-
lems related to “employment, social interaction, economic resources, and academic improvement”
have a more prominent effect on college students’ anxiety. Based on this, this study takes anxiety as
the theme and helps college students reduce their psychological anxiety in the form of posters. Cor-
rectly guide college students to understand that the essence of anxiety is an excessive emotion, look
at anxiety rationally, and when facing difficulties and challenges, they can respond positively and
bravely, and take the initiative to adjust in a way, which can overcome all psychological problems.
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Figure 1. Anxiety survey at Shandong Jianzhu University
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Figure 2. Analysis of physiological manifestations of anxiety
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Figure 3. Questionnaire and results
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Figure 4. Which leisure activities can relieve your anxiety?
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Figure 5. Color research and results
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Figure 10. Color matching design
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Figure 12. Emoticon package design effect display
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Figure 15. Puzzle design effect display
15. HHEEHSRER

Figure 16. Notebook design effect display
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