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Abstract

Based on the scientometrics method, this paper selects the relevant literature from the CSSCI Cita-
tion Index database from 2002 to 2022 as the data basis, and with the assistance of the information
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visualization software CiteSpace, the research papers related to user experience design in China are
analyzed from the perspectives of literature characteristics, research hotspots, path evolution and
trends. The results show that the number of papers published in UX design research in the past two
decades shows a significant data trend of “steady rise-fluctuation decline”, and the research hotspots
from 2002 to 2022 can be roughly divided into three categories: design direction, design concept
and application scenario. In the future, the research on user experience design will focus on artifi-
cial intelligence, online platforms, and electronic products, and has also been involved in emerging
technologies such as fully autonomous vehicles, virtual reality (VR) technology, and augmented re-
ality (AR) technology.
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Figure 1. Graph of the number of UX research publications
E 1 BRFEMREAXESHE
3.2. E#SITEk

%1 WP RES E 51 SCR A TOP10 s Geit vl AE 2], TP ARS8 T 7t L A8 b g s S LR
ity APP UL TE S 7  BEH AR 1R S5 b 045 . R 2 B i A SR N TR) K BUAE 2015 4R 2 R/, TIAE
Top10 FISCHR, RAA 1FE2AE 2016 4R ARII[8]. Mk 51 SCEHR KRG, 17 FH AT LA A /2 [ A
JHRBIE T A% O 2 A B O 5 Vv Uk B P AR BRI T AR T2 R [9]

DOI: 10.12677/design.2024.96840 1703 Wit


https://doi.org/10.12677/design.2024.96840

AT, BCcE

33. EX{EE DT

V] 2 5 FH PRSI AU DR RS E 3 AV DR R, FRI T2 268 A1 i 1 160 25 1% 2k , X 45 %5 /% 74 0.0045.
X R YT P RIS AU I A B R A 2, AR AT AR ST R AT e A . s SR, T
PUR I P 1 A 5 A D BEILAR R R I R R IR S X A — oA 58 5 2 (B AE B VE R &R - SR
BIELE, BERRAARE, (AWM ZHERT LA EMEGIE. XFIREE, 257 R5%
AU E 5t 22 AR 20 S HOR— /NIRRT, AN NEHE N BB PERORIE, (RIS R 2 8] 1) & VR
o T HES L RIS T — B R R, SR AR 2 R S RAS LN E B ISR 2 R R R I
M6 BT a A A RS AR AN %, (el H. RN, @RS A Em L, Al LB
SRR LIMAL, IR R SR . MMEE R SCHRERE, kit e, B8, B s
TSGR Ny AR, Kkt & v m B, ROCEN 21 G5, BRI, U I =A R K
SCEAMFE, P17, BB ErEE s RC9MAUEER 15 N, KX ARIEE S N, K3 RIE
HTN, HRRAEE R 1-2 5.

Table 1. Top 10 highly cited papers on user experience
F 1. APAIESH5183 TOP10

HEF B (=4 T4 RN [ i3 4

1 ig%ﬁ’ AURERIT 3¢ 4] BH B 2015-01-15 929 17,204
N

2 FH PR E6 ) Py A E 5T ik BT IR a1 2014-08-10 411 12,549
SRS BARUREEYS P FEE;

3 Bl s ——3E T HREE B RN EHMHA 2014-08-15 398 24,094
“RE” ez

g ETRPGEBRR A 2N A 2010-05-15 283 8369
vt

5 4 P ARIG I 5 3 XS R B4R T/F  2008-03-18 248 6352
BT SRS RS N AL (P E

6 i B HEBEACRE B4R 2015-03-15 224 9182
B2C HiLF- 45 Wk F = A4k 6 N— g T o

7 TR ki B R R e 2013-12-05 216 10,883
FETF P AR I6 1 W 34 B . , L

8 gz A B XA s Rk 2006-03-15 205 4864
WS AT & RIEAEE . e LT

9 BRI R P S R 2 EPiE2#ars 2013-10-25 196 4322
“EEEH VR %&éﬁﬁﬁ%

10 IR UREDISHA BK L PEEEHE  2016-07-06 973 9760

B : 38R &G —RHEH
—— AL ST K

DOI: 10.12677/design.2024.96840 1704 Wit


https://doi.org/10.12677/design.2024.96840

HiTHE, HOCE

| #clusters

Mg]uw ] @|[search:tiat [fu

‘spotight][CitationFrequency Burst] [>>>]

@a §@ %%% SEE
wam —— N gmgﬁ%%
sy U ™
S GRERE BR gmm
o, T e e sEE BB
XUFE3 . -
INVALID i‘ﬁ# ﬁﬂ ?gx
. R o Eoh 62 f‘z$

Figure 2. Author collaboration atlas
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Figure 3. Keyword network co-occurrence graph
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Table 2. Domestic UX research high-frequency words and high-intermediate centric words
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Figure 4. UX research keyword timeline atlas
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Figure 5. Ux research keyword mutation (bursts) atlas
5. B PTG R ST X RIS L (bursts) Bl

455 IS 1) 2 P M SR U] B SR AE D ARG F 5 S B 1] I 1] 24 A 8 B ) 259 B ke 17 i A (1] £ 5
] AT, o I R T R SRR SRR F IR TR 25 4T, R NIRRT R
i, REESCHHA B DY 1 SCHHA SRR I LA T O], e R RN RS OG0 R R AR DL R
B U e e 1 S ] £ 25— I 1) B Y H B B SR 1 L [12]

£ 2002 % 2011 £E[H], ZREIWFTT. PLACHIE RIS — B A1 49 09 P AR ST T AR R, LR SR ek /)
KA HABRIUE, X FTRES S AR it 7E A TR R R R A k. FERX— B, B

DOI: 10.12677/design.2024.96840 1707 s


https://doi.org/10.12677/design.2024.96840

AT, BCcE

FON G E B Qe 38 ik B AA G 491k BRARANAR AR AR 58, SRV ST B 1) = B A AR S B [ A5 e
FURE 25 Wk 45, X Se AU R T T FE B s 7 P AEAN R F 5 N BRI AN 7R oK

BEAE I R RS, B 2012 4F, WFALAGEUT G R AEIER T e, Bt e SUE0ERETHE L, 2012 £ 2016
RN, WURPEL . BRTERSEE REAEIX RS S AR O B AR R E AR I B, X — i, B
LI A BOR B K, F P RIS T & R 215 2 (A JLAR 5 AIFE AL IX o X SEmF AU G
TEISE R X BT E RN, EIRANARTT T P EIX & I BB R

7F 2018 & 2022 4EIA], AT, RS, APP &it/E AL A TSR RAR, o T
RIS I AR A RS BT X — I AR M Ak s, R BA JLAE A P 496 A0U8sk fry 7 4 TE AR AN BT 38
R 55 BTt — T AT RN GRS (3E 3, I KBRS R RN G Bt (5 2SI DA S kel
HRBEER, BERE M RRARS FUE[13]. MRS TR OAE TR NS AR il . 8. 178
FRL A B R, RIS LA AR LS, B R P A IS FE 458 21 R I 1 PRI [14]

FREFTEERY, RORIMH PRI SO gk s oeiE N TR RE . 2k BTG DU ARG, IR
R4 H BB YR . RS2 (VR) B AR A1 5 L S2 (AR) H AR SR 40kt O 5 K [15], X883 M H R A AT
FIREA R SR 5= i IR S B BBl 73X, IR Re SR BE R NGB A B P ARG . 25 BRTIR, B
AR, PRI FOR AW AR, AMUAEES EARAHT R L, 7R S HES) 58 B4
WP PR SRR S vt o B FREE OGP IR SRAIAT N, AR P ARSI ST A R AU A
SEILGAE, P PR B R ARG

5. &

AICiEL CiteSpace X 2002~2022 4 1 [ A F - AR B8 AH S WF 78 9 SCIRBEAT 1 SCRRHSAE S BT 7T I R B
PRI RS A4, o E P RIS SRR AT TRTSE, A5 T RUR SR

1) BSCESHRY], W R IR U A AR SO R R I T IR R BT - BEh T
b7 s . DI, ATRORIX A N AN B S BUR £ 2002~2015 4R, AEIX Y A
IR T A AR SCECR I T AR 1 B THY . 58 —F By 2016~2021 48, IXAMBIE] A A SCEAE 150 G5 B
£, BT R SUGE R T . WESUE IR, W UUE AR R T, R T A R R AT AT
A

2) RIAFHEINRY, LRSS e E AL, HT SN R WA e S
T, FR A SEARE, OB BT EAER, K2 B E B Ao B — /N R 3
FEl Y ANBETE T 22 R A AR 5 1 D% F0RE 2 SER T FH P AR 6 AR S AT ST AT ) A Je

3) KA T AR TR, SEBUBUR BRI B RBEA R AR RT3 0 3 2K B 37 5 (B A3 L ORI
1) N e SN VAR LN AN SN U a5 47 ) N e Wl LI GAEN @ aN & a7 s -2 [ I RE NN B = 2
WaliRS5). F PRB AN SR FUAE B BB rp O Ve B AR e T Ha AR T 07 AT =, AT P 4
IRITFURI RIE AR o BT [ X T P AR 6 AU O R T Il SRR AT W 7, 15 R AR R e
R AR SR IRSSBE BaN B AR S5 AR SR IR 7 AT IR 55 5 DA 5K o

4) I RIZANTEHA AR T, R P RIS TR A R R BUR AN RS0 3 NP B BRI IT . Ak
BBt Z oAb R R B . 2011~2022 4 [ [ Py F P AR B8R FU 8 m SR BIIE 7T 10 A SR AR S AT8sK 1A BURT
Pt BRI IS L DA XA OGO ) N DR RE . RSG5 Iit . APP it AHORIEAE A, H AR 555
T IEAE X P AR B IS Ut IS i g, R DR AR BT SUR I, RORAEF P ARG AT ST, W
RERERAENTEEE, & LTS UL TR MU L. 1A, 2EBERE. VRER, AR
AR TS -

DOI: 10.12677/design.2024.96840 1708 Wit


https://doi.org/10.12677/design.2024.96840

HiTHE, HOCE

5) AHFFAFAELL T AL @) e AR, Q9N S B B0 JF AL 55 B Ao T F P AR AE G 1

WEFE, SR P ARG IR T E A B M A3 AN, KX T A SR B — e, R SR AT E PR
X RSCHREI 5 3 b AT B N AN T RIXT B o D) 23 BT 25 1 H R T AR SR B SO S IR T 23 it b

T B
HATE ERE SRR EZ.

S E 3wk

[1] fEtk, B, e, CNKI BB FT R SCiRTE T LA 28 [0]. A28 %, 2023, 44(8): 279-288.

[2] =B, X0 ETHARENAEE R SE BT[] G2 TFE, 2019, 40(12): 23-28.

[38]1 EZEE. HEeBEACH PR ST A AR R[J]. %1t 2022, 35(14): 115-118.

[4] XKIT, BE=, k. FET CNKI (1998-2016)BUMN S0 7t MR B (B AL PEAT[J]. SBRIT Tk =4 5 =9 (45
4rhid), 2018, 18(7): 51-60.

[6] &%, FEE, BRERE, & BRAEENHPIRET RS E——%T CiteSpace HIXIREIEAHTL]. M
L FESE, 2022, 28(3): 277-288.

[6] #fksr, xisCif. b E SR BT A ——T CSSCI RIFEMITIM CiteSpace nIARALHT[I]. BHL
AL, 2022, 22(10): 207-215.

[71 TE. = EREMuEE PR RN N5 RS 45, 2017(6): 62-63.

[8] T—, BAR, SHLE, AR, HAERGERIMERGERD]. Tk T 5% 5, 2014, 19(4): 92-97+114.

[0 THEM, ARHwiE. HT H AR5 5 0)3E 2 A AL A8 B RES A 78 [J]. it 2023, 36(16): 94-96.

[10] E==, WBGE, M. BT H PR 4 RS 7L []]. %it, 2023, 36(16): 110-113.

[11] éﬁgﬁﬁ%, BRoRAT, RXBARH. BT REUR MR se K EANEF A PRI R T AL [I]. Tolki% i, 2023(11): 100-
103.

[12] 2R, s R s A0 TE P R A s B e R R (Y SHIE R 2 0], P IE 3%, 2014(10): 32-37.

[13] BE. AT CiteSpace H B FH 7RI HT 78 AT 404G BT[], 45 REdk T, 2022, 8(10): 13-18.

[14] Hoh, EEE, WA, FET I S0ERE BR &R0 %0 AR IR 3 i3], %€ T, 2023,
44(16): 111-120.

[15] A FAPRIGTE VR G SUWBRE S E = MR R[], 2R E L, 2024(8): 117-119.

DOI: 10.12677/design.2024.96840 1709 Wit


https://doi.org/10.12677/design.2024.96840

	国内用户体验设计研究的文献计量可视化分析
	摘  要
	关键词
	Bibliometric Visual Analysis of Domestic User Experience Design Research
	Abstract
	Keywords
	1. 引言
	2. 数据来源与研究方法
	2.1. 数据来源
	2.2. 研究方法

	3. 用户体验研究领域分布状况
	3.1. 发文量分析
	3.2. 高被引文献
	3.3. 发文作者分析

	4. 国内用户体验的研究进展与趋势分析
	4.1. 关键词分析
	4.2. 关键词演进趋势分析

	5. 结论
	注  释
	参考文献

